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PROFIT  SCOUT:  He’s  the  principal  c’aaracter  in  a  new  booklet, 
“174  Ways  to  Sell  More  Canned  Foods.”  This  booklet  is  now  being 
distributed  to  the  country’s  grocers.  It  contains  effective  display  ideas 
and  action-getting  selling  talks  tested  in  actual  grocery  stores.  This 
booklet  is  just  one  more  of  American  Can  Company’s  methods  of 
pushing  the  sale  of  foods  you  pack. 
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□□□□ 


f'l  ner 
Power 
Plants 


•k  No  spurs  to  mutilate  kernels. 


★  No  gears.  InexpensiveV-Belt  drive. 


★  No  lubrication  problem.  Auto¬ 
matic  “One-Shot”  system. 


k  No  extra  heads  needed.  New 
knives  installed  in  less  time  than 
changing  heads. 


PROVIDE  ECONOMICAL,  DEPEND¬ 
ABLE,  STEADY  AND  ACCURATELY 
CONTROLLED  POWER 


No.  2  UNIVERSAL  CORN  CUTTER 

Produces  Greater  Yield  V 
with  Lower  Operating  Cost 

In  the  new  No.  2  Universal  Corn  Cutter,  a  double 
set  of  rubber  feed-rolls  center  the  ears  accurately, 
avoid  bruising  kernels  and  wasting  corn,  giving 
an  increase  of  5  to  7%  in  yield. 

The  gear  drive  has  been  superseded  by  an  inex¬ 
pensive  trouble-free  V-Belt  drive.  Lubrication  is 
automatic  —  nothing  for  operators  to  forget.  The 
cutter  housing  is  hinged  to  swing  wide  open  — 

"  knives  can  be  changed  in  a  jiffy. 

Tested  two  whole  seasons  in  all  corn-canning 
'  sections,  the  No.  2  Universal  Corn  Cutter  is  an 
established  success.  You  should  know  more  about 
this  equipment,  before  you  enter  another  season 
with  old -type  cutters  —  before  you  consider  the 
purchase  of  a  new  cutter. 


*  FMC  Engineers  are  constantly  developing  and 
tef  ting  new  machines for  producing  finest  quality 
packs  at  lower  cosL 


(SproQu#- Suits  Division) 
HOOPESTONriLLINOIS 


Food  Machinery  Corporation  A-601-t 

(Sprague-Sells  Division)  Hoopeston,  Illinois 

□  Please  send  me  further  information  regarding 
the  No.  2  Universal  Corn  Cutter. 

□  Please  send  me  your  general  catalog. 


Attention  of: _ 

D □□□□□□□□□ 


A  HESE  plants  aie  equipped  with  four  or  six  cylinder  en¬ 
gines  with  ily-ball  governors.  They  produce  power  which 
can  be  changed  to  meet  the  different  crop  conditions  by  the 
movement  of  a  convenient  lever  without  stopping  the  engine. 
They  are  especially  engineered  to  meet  every  requirement 
for  Viner  Drive. 

A 

users  of  these  power  plants  are  highly  pleased  with 
their  performance  and  economy.  You  can  now  drive  a  two- 
viner  station  efficiently  with  a  fuel,  maintenance  and  depre¬ 
ciation  cost  of  less  than  forty  cents  per  hour.  Other  sized 
stations  in  proportion. 
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Millions  of  people 
will  see  this  ad  in  full  color  in 
America's  Largest  National  Magazines 


C  A  N  N  E  R  S 

who  use  Cerelose  \  < 

(pure  Dextrose  sugar)  \  ^ 

have  found  that  Dextrose  \ 

brings  out  the  natural  fla- 
vor  of  fruits,  fruit  juices  and 
vegetables;  that,  after  months  il^ 

on  the  shelf,  the  rich  flavor,  color,  ^ 
and  texture  have  withstood  the  test 
of  time.  Full  information,  including 
expert  technical  advice  will  be  supplied 
without  cost  or  obligation.  Write: 


HP  The  makers  of  Cerelose  (Pure 

Dextrose  )  are  telling  the  facts  about 
this  natural  sugar  in  full  page,  full 
coloradsin  America’s  largest  magazines. 
This  advertising  is  creating  a  greater  de¬ 
mand  for  canned  foods  packed  with  Dextrose. 

ARE  YOU  USING  DEXTROSE  IN  YOUR  PRODUCTS? 


CORN  PRODUCTS  SALES  CO.  •  17  BATTERY  PLACE  •  NEW  YORK 


PURE 

DEXTROSE 

SUGAR 


MAKERS  OF 


CERELOSE 


PURE 

DEXTROSE 

SUGAR 
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NEW  YORK  .  CHICAGO  •  SAN  FRANCISCO  •  MONTREAL  •  TORONTO  •  HAVANA 


helps  to  tell  crop  fortunes.  That's  why  Continental 
watches  the  weather  and  studies  the  effects  of 
crop  pests  and  plant  diseases  so  carefully.  And 
that's  why  Continental  is  always  ready  to  meet 
every  emergency  and  demand  for  cans.  Because 
estimates  vary,  more  precautions  are  taken.  Extra 
tinplate  is  ordered.  Plants  are  geared  for  top  speed 
production.  Freight  cars  are  loaded  and  held  ready 
to  deliver  unexpected  orders. 

These  preparations  and  precautions— all  assur¬ 
ing  Continental's  customers  of  a  never-ending 
supply  of  cans— are  but  a  few  more  reasons  why 
so  many  packers  come  to  Continental.  If  you  want 
prompt  shipments  and  deliveries  —  when  and 
where  you  need  them— come  to  Continental.  If  you 
want  better  cans,  equipment,  and  service— you'll 
find  it  pays  to  do  business  with  Continental. 


"Rio  Grande  Valley:  Continued  fair,  light  showers. 

Plan  on  900,000  more  cans." 

Every  day,  through  the  various  packing  seasons, 
weather  forecasts,  crop  developments,  estimates 
of  can  requirements  come  to  Continental  from  our 
representatives  throughout  the  coimtry .  Analyzed, 
compiled,  and  charted,  they  tell  the  fortunes  of 
America's  crops  and  Continental's  customers. 

Those  men  up  there  are  charting  these  forecasts 
and  estimates.  When  they  have  checked  every 
packing  section,  they  will  have  a  complete  picture 
of  our  customers'  needs.  They  will  know  the  size 
of  the  crops,  their  condition,  the  estimates  of  both 
packers  and  Continental's  men  in  the  field.  They'll 
know  how  many  cans  must  be  made  —  where  and 
when  they  must  be  delivered. 

S\m,  frost,  wind,  rain— every  factor  affecting  crops 
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EDITORIALS 


FO’GIVE  US! — In  last  week’s  issue  we  made  a  slip 
— we  said  that  we  would  give  you  the  full  report  of 
the  Chicago  Convention  in  our  issue  of  February 
10th.  No,  it  will  be  in  our  issue  of  February  17th,  as 
long  ago  announced. 

We  cannot  recall  ever  having  passed  a  more  inter¬ 
esting,  more  important  to  every  canner  and  handler 
of  canned  foods,  mass  of  “copy”  than  this  year’s.  The 
entire  report  is  brim-full  of  “meaty”  matter  that  none 
of  you  can  afford  to  miss.  And  do  not  look  just  to  the 
canners’  meetings,  or  to  the  technical  (canners’  school) 
discussions  on  canning  problems,  or  growers’  prob¬ 
lems.  Turn  to  the  report  of  the  Canning  Machinery 
and  Supplies  Association  meeting  and  you  will  find 
some  of  the  most  authoritative  endorsements  of  canned 
foods,  and  of  your  manner  of  preserving  foods  for 
public  consumption,  yet  uttered.  See  what  Dr.  Eddy 
says  about  you — and  use  it  in  all  your  advertising,  and 
canned  foods  promotional  efforts.  The  world  knows 
him,  and  Dean  Prescott  and  other  notables  who  at¬ 
tended  this  year’s  convention  and  spoke  to  you,  and  it 
gives  willing  ear  to  their  opinions.  No  industry  ever 
had  higher  encomiums  than  were  awarded  to  canned 
foods  this  year,  belatedly  we  grant  because  the  goods 
have  always  been  entitled  to  such,  but  the  story  has 
always  been  left  to  canners  or  others  interested  in 
them,  to  tell.  Now  you  have  advertising  thunder  fur¬ 
nished  you  in  plenty.  What  will  you  do  with  it? 

THE  JOKE’S  ON  US — The  comic  strips  and  funny 
men  frequently  employ  canned  foods  (no,  take  that 
back,  “canned  goods”  as  even  many  canners  still  do) 
to  get  the  laugh.  Just  recently  you  may  have  read  in 
your  Sunday  paper,  the  colored  strip  “Blondie”  by 
Chic  Young.  Dagwood  brought  home  to  his  cute  little 
wife,  Blondie,  a  winter’s  supply  of  canned  foods,  hun¬ 
dreds  of  cans;  and  she,  of  course,  was  tickled  to  have 
them  constantly  at  hand  for  ready  use.  The  youngster, 
and  his  boy  friend,  wanted  to  build  a  castle,  and  asked 
Dagwood  if  they  might  use  the  cans ;  given  permission 
they  built  their  castle,  but  decided  that  it  did  not  look 
well  with  all  the  labels  on,  so  they  stripped  the  cans. 
The  laughter  comes  when  Dagwood  and  Blondie  realize 
that  they  have  hundreds  of  cans,  but  cannot  tell  one 
from  another,  or  know  what  is  inside  of  each  can.  But 


that  is  no  joke,  as  anyone  who  has  ever  handled  canned 
foods,  in  home  or  warehouse,  knows  too  well.  The 
joke  is  that  since  the  very  beginning  of  the  canned 
foods  industry  canned  foods  have  suffered  from  this 
very  danger — whether  from  fire,  or  flood,  or  accident, 
unlabeled  cans  not  even  a  magician  could  tell  the  con¬ 
tents  of,  for  any  amount  of  money.  And  in  all  those 
years  no  one  has  ever  thought  to  do  anything  about  it  1 
Even  those  who  use  lithographed  cans  did  not  do  so 
to  avoid  this  difficulty.  They  stamp  on  cans  the  “codes” 
to  designate  qualities  and  days  when  canned,  but  why 
has  it  never  appealed  to  any  canner  to  stamp  on  the 
top  of  each  can  the  word  “corn,”  or  “peas”  or 
“peaches”  or  whatever  may  be  behind  those  tinned 
walls?  It  could  be  done  at  the  same  time  as  the  code 
is  marked,  and  what  a  lot  of  trouble  it  would  save 
if  ever  the  labels  were  destroyed,  leaving  the  cans 
bare?  How  many  cans  have  you  around  your  ware¬ 
house  right  now  that  you  do  not  know  what  the  deuce 
is  in  them? 

Thanks,  Chic  Young,  for  waking  up  the  canners, 
the  distributors  and  all  handlers  of  canned  foods,  in¬ 
cluding  the  ultimate  consumers  who  could,  if  the  label 
were  lost,  tell  whether  the  can  contains  soup,  or  milk, 
or  juice,  or  rattlesnake  meat. 

Talk  about  grade  labeling,  so  absolutely  necessary 
if  we  expect  to  retain,  much  less  build  up,  consumer 
good  will,  this  brings  us  back  to  first  principles:  the 
name  of  the  product  on  every  can.  Will  it  be  done  as 
an  insurance  against  worry  and  loss  ?  Or  do  you  think 
we  had  better  appropriate  a  million  or  so,  and  appoint 
committees  to  go  to  the  people  to  find  out  if  they  would 
wish  this  done,  and  if  so  how,  when  and  where?  In¬ 
vestigations  are  all  the  rage,  especially  after  the  plant 
has  been  blown  up ;  the  men  killed,  or  the  money  spent, 
and  the  more  expensive  the  more  reputable,  seems  like  1 

Don’t  ever  again  say:  “there  is  nothing  new  under 
the  sun.” 

PRIORITIES — Machinery  and  supply  men  seem  to 
be  very  busy,  as  canners  are  revamping  their  plants 
and  getting  ready  for  the  new  season.  However,  some 
of  these  big  firms  are  worried  that  under  the  extensive 
drive  to  arm  our  country  against  any  eventuality,  they 
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may  be  shut  off  from  needed  supplies — steel,  iron, 
tin  plate,  etc.,  and  which  may  be  expected  to  be  issued 
under  restrictions,  or  as  it  is  termed,  under  priorities, 
i.  e.,  the  supplies  apportioned  to  the  most  needed  opera¬ 
tions.  This  was  asked  at  the  Convention,  and  the 
reply,  generally,  was  to  the  effect  that  inasmuch  as 
such  machinery  is  used  to  produce  foods,  one  of  the 
most  necessary  of  supplies,  there  would  likely  not  be 
any  interference  with  them.  And  we  think  that  cor¬ 
rect.  Definite  information  will  soon  be  forthcoming, 
we  feel  sure,  and  in  the  meantime  they  can  go  as 
they  have  been  doing.  The  close  connection  of  our 
industry  with  the  Government,  in  this  emergency,  is 
greatly  in  favor  of  these  manufacturers. 

But  if  any  of  the  plentiful  predictions  come  near  to 
being  true,  the  industry  may  be  handicapped  within 
the  next  six  months,  at  most,  by  the  prior  use  of  trans¬ 
portation  of  all  kinds,  and  certainly  by  a  call  to  arms, 
either  in  the  service  or  in  the  plants  producing  war 
materials,  thus  affecting  the  amount  of  labor  possible 
to  canners.  All  of  this  would  mean  increased  cost  of 
production,  and  possibly  reduction  in  the  amount  of 
output.  And  that  is  why  far  seeing  canners  are  not 
anxious  to  tie  themselves  up  with  future  contracts. 
The  best  informed  authorities  at  the  Convention 
warned  canners  not  to  splurge  on  this  year’s  packs  but 
to  go  carefully.  And  that  is  just  common  sense. 

GOOD  READING — Every  man  has  to  continually 
study  his  business,  and  try  to  improve  his  “laming,” 
and  these  winter  days  ought  to  be  study  time  for  all 
canners,  since  they  will  be  busy  on  crops  or  on  canning 
in  other  parts  of  the  year.  Look  about  you  and  you 
may  be  surprised  at  the  quantity,  and  above  all  the 
quality,  of  good  reading  available.  The  oldsters  may 
sniff  at  this,  but  the  youngsters  are  taking  every  op¬ 
portunity  to  learn  more  about  the  business,  in  all  its 
ramifications,  and  the  results  will  soon  show,  if  they 
are  not,  in  fact  showing  now. 

As  an  instance :  take  the  article  in  this  week’s  issue 
headed :  “Are  you  paying  for  something  you  don’t  get?” 
Dr.  Ayers,  Director  of  the  Crown  Can  Research  De¬ 
partment,  gives  you  something  to  think  about,  and  to 
your  possible  advantage.  The  man  who  shuts  himself 
up  in  his  own  shell,  and  imagines  that  he  can  do  it  all, 
or  that  he  does  not  need  hints  from  outside,  may  be 
missing  some  of  his  best  opportunities.  Such  a  man 
is  not  progressive,  but  fatally  narrow-minded,  as  this 
article  shows. 

Next  week  we  will  give  you:  “The  Role  of  Preserved 
Foods  in  the  Defense  Program,”  by  Samuel  C.  Prescott, 
Dean  of  Science,  Mass.  Inst,  of  Technology.  We  are 
lifting  this  from  the  big  Convention  report,  without 


damage  to  that  report,  and  because  we  want  to  be 
sure  that  you  give  it  very  careful  attention,  which  it 
so  richly  deserves.  This  is  historical,  you  will  find,  and 
the  industry  is  deeply  indebted  to  the  Dean  for  this 
masterful  historical  review,  and  wise  counsel  for  the 
future,  as  well  as  for  his  high  endorsement  of  canned 
foods.  If  canned  food  does  not  get  a  “swelled”  head 
out  of  the  amount  of  fulsome  praise  piled  upon  it  at 
this  Convention,  even  these  good  Doctors  will  admit 
that  it  must  be  thoroughly  sterilized. 

But  within  the  memory  of  this  famous  Dean,  and  of 
the  writer,  as  well,  time  was  when  there  were  no  such 
fonts  of  wisdom  to  turn  to  as  are  now  so  plentiful 
on  every  hand.  There  has  been  a  terrible  twisting  of 
historical  facts,  on  matters  canning,  within  recent 
years,  but  Dean  Prescott  was  in  at  the  birth  of  canning 
literature  of  a  scientific  nature,  and  we  are  fortunate 
now  to  be  able  to  record  his  approval  of  the  wonder¬ 
ful  progress  made  since  those  days.  The  youngsters 
ought  to  be  better  canners,  and  better  informed  busi¬ 
ness  men,  than  the  founders  of  this  great  industry 
could  boast.  Yet  in  saying  that  it  does  not  mean  that 
there  were  not  highly  educated,  learned  men,  in  the 
canning  industry  in  those  early  days,  late  in  the  last 
century.  There  were  many  such  and  Dean  Prescott 
may  be  cited  to  substantiate  that  fact. 

CALENDAR  OF  EVENTS 

FEBRUARY  4-5,  1941 — Indiana  Canners  and  Fieldmen,  Annual 
Conference,  Purdue  University,  West  Lafayette,  Indiana. 

FEBRUARY  6-7,  1941 — Annual  Convention,  Ozark  Canners 
Association,  Colonial  Hotel,  Springfield,  Missouri. 

FEBRUARY  10-11,  1941 — Tennessee-Kentucky  Canners  Asso¬ 
ciation,  Annual  Meeting,  Andrew  Johnson  Hotel,  Knoxville, 
Tennessee. 

FEBRUARY  15-22,  1941 — National  Cherry  Week. 

FEBRUARY  18-19-20,  1941 — Technical  School  for  Pickle  and 
Kraut  Packers,  Michigan  State  College,  East  Lansing,  Mich. 

FEBRUARY  25-26 — Canners  Raw  Products  Conference,  Iowa 
State  College,  Ames,  Iowa. 

FEBRUARY  28th  to  March  7th — Canned  Salmon  Week. 

MARCH  5-6  1941 — Annual  Meeting,  Virginia  Canners  Associa¬ 
tion,  Hotel  Roanoke,  Roanoke,  Virginia. 

MARCH  6-8,  1941 — Annual  Meeting,  Canners  League  of  Cali¬ 
fornia,  Hotel  Del  Monte,  Del  Monte,  California. 

MARCH  19-21,  1941 — Canners’  and  Growers’  School,  University 
of  Wisconsin,  Madison,  Wisconsin. 

APRIL  17-18,  1941 — Spring  Meeting,  Tri-State  Packers  Associ¬ 
ation,  place  to  be  determined  later. 

MAY  4-10,  1941 — United  States  Wholesale  Grocers’  Association, 
Annual  Convention,  Stevens  Hotel,  Chicago. 

JUNE  16-18,  1941 — Institute  of  Food  Technology,  Second 
Annual  Convention,  William  Penn  Hotel,  Pittsburgh. 
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Are  You  Paying  For  Something  You  Don't  Get? 


by  S.  HENRY  AYERS 

Director,  Research  Department — Crown  Can  Company 


If  you  are  using  men  in  your  plant  merely  as 
machines,  you  are  not  getting  all  you  are  paying  for. 
The  difference  between  man  and  a  machine,  from  the 
standpoint  of  service  performed,  is  that  the  man  has 
a  brain  which  the  machine  lacks.  If,  therefore,  you 
are  not  permitting  a  man’s  brain  to  function  and  utili¬ 
zing  its  productiveness,  you  are  not  getting  your  full 
return  on  the  payment  for  his  services,  and  if  you  are 
not  getting  the  most  for  your  money  you  are  not  run¬ 
ning  your  company  efficiently. 

Let’s  look  into  this  largely  neglected  phase  of  plant 
operation  and  take  as  our  keystone  “education”  of  the 
employees,  upon  which  to  build  an  idea.  Let’s  also 
define  this  “education”  as  relating  to  the  details  of  a 
man’s  job  in  a  plant.  Let’s  also  say  that  these  details 
are  not  just  a  set  of  “do  this  and  do  that,”  but  real 
explanation  of  just  what  is  behind  any  instructions 
given.  To  do  a  job  efficiently,  a  man  must  have  interest 
in  it;  but  he  can’t  build  interest  if  he  is  made  a 
machine.  If  he  is  not  allowed  to  think  he  becomes  a 
machine.  You  may  say  there  is  nothing  to  prevent 
the  man  from  thinking.  That’s  true,  but  on  the  other 
hand  if  he  is  merely  told  to  “do  this  and  do  that”  there 
can  be  no  interest  to  cause  him  to  think. 

The  first  step  in  “education”  is  to  develop  interest 
through  the  most  detailed  reasons  for  every  move  the 
man  has  to  make.  No  man  can  give  his  best  efforts 
to  a  job  unless  he  knows  the  reasons  for  the  things 
which  are  set  up  for  him  to  do. 

The  second  step  is  to  create  a  sense  of  responsibility 
and  pride,  by  making  the  job  important.  It  is  natural 
for  a  man  to  feel  pride  in  the  importance  of  his  job 
no  matter  how  apparently  small  this  job  may  be  in 
relation  to  the  whole  plant  operation.  Responsibility 
leads  to  pride  and  the  pride  of  achievement  in  an  indi¬ 
vidual  is  a  powerful  asset  in  any  organization. 

What  may  be  done  by  employing  these  two  steps  in 
“education”  may  be  illustrated  by  the  following  expe¬ 
rience:  A  few  years  ago  I  was  visiting  a  milk  plant 
and  learned  that  the  management  was  worried  by  the 
fact  that  they  could  not  produce  Grade  A  milk  in  their 
plant  due  to  the  inefficient  work  of  the  clean-up  crews. 
Further  discussion  revealed  that  they  were  compelled 
to  sell  Grade  B  milk  at  a  lower  price  because  they 
could  not  get  the  bacteria  counts  in  the  milk  passing 
through  their  plant  low  enough  to  place  their  pasteur¬ 
ized  milk  in  the  Grade  A  class.  A  further  study  of 
their  problem  indicated  that  contamination  of  their 
lines  and  equipment  carrying  milk  brought  the  bacteria 
count  so  high  that  their  milk  was  Grade  B.  The  man¬ 
agement  was  correct  in  their  belief  that  the  difficulty 
was  that  they  could  not  get  their  plant  employees  to 
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do  a  good  enough  clean-up  job.  I  suggested  that  “edu¬ 
cation”  would  be  helpful  and  requested  permission  to 
spend  two  days  with  their  wash-up  crews.  This  was 
granted.  During  the  two  days  I  became  acquainted 
with  the  men,  told  them  why  the  lines  and  equipment 
which  looked  clean  were  not  clean  in  a  bacteriological 
sense,  since  the  small  microbes  could  not  be  seen.  The 
men  were  then  shown  these  bacteria  through  a  micro¬ 
scope  and  the  importance  of  proper  steaming  of  equip¬ 
ment  to  kill  the  germs  was  explained.  The  problem  of 
the  management  in  keeping  the  bacteria  count  low 
in  order  to  get  the  premium  for  Grade  A  milk  was  also 
explained.  This  formed  the  basis  for  emphasis  on  the 
importance  of  their  work.  Pride  was  developed,  and 
to  the  surprise  of  the  management  the  plant  in  three 
days  was  turning  out  Grade  A  milk  and  deriving  an 
increased  financial  return. 

In  spite  of  what  the  management  thought,  these 
clean-up  crews  had  brains.  All  they  needed  was  food 
for  thought.  When  “educated”  they  used  their  brains 
to  the  advantage  of  the  company  and  themselves,  for 
they,  too,  had  pride. 

This  “education”  can  and  should  be  put  in  effect  in 
every  organization  because  if  you  are  not  using  the 
complete  brain  power  of  your  organization  you  are 
wasting  money. 

No  one  man  or  group  of  men  has  any  corner  on  the 
brain  market,  and  frequently  an  idea  from  the  “ma¬ 
chine”  man  solves  an  important  problem.  Another 
value  of  this  “education”  is  that  it  helps  to  create  the 
“Family  Organization.”  This  is  the  only  type  of  organi¬ 
zation  where  there  is  a  common  interest,  eager  desire 
of  every  employee  to  help  his  neighbor  in  his  problems, 
and  so  create  a  hundred  per  cent  cooperative  spirit 
where  alibis  are  unknown.  Success  of  the  “Family 
Organization”  becomes  the  keynote  because  its  success 
insures  the  success  of  its  employees. 

There  is  no  better  place  for  the  successful  use  of 
“education”  than  in  the  canning  plants.  This  is  be¬ 
cause,  for  a  vast  number  of  canneries,  the  operation  is 
seasonal.  This  means  that  only  a  few  so-called  key 
men  remain  on  the  staff  continually  and  most  of  the 
employees  are  taken  on  during  the  active  season  con¬ 
sisting  of  a  few  months. 

How  often  have  you  heard  some  canner  complain 
that  he  ran  into  some  packing  troubles  because  of 
employing  “green”  help.  Of  course,  it’s  a  handicap  to 
have  new  crews  every  season  but  even  then  this  is  no 
excuse  for  not  making  the  best  of  the  situation  for 
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LET'S  HAVE  NO  PROFITEERING 


by  "BETTER  PROFITS" 

Special  Correspondent  of  “The  Canning  Trade” 


IN  EDITORIAL  OF  JANUARY  13TH,  we  read:  "You 
will  have  (in  1941)  a  fair  proportion  of  your  packs 
to  market  and  there  will  not  likely  be  any  runaway 
in  demand,  so  it  may  be  wrong  of  you  to  expect  any 
price  you  may  name.”  In  my  many  years’  association 
with  our  esteemed  editor  I  have  never  seen  him  fail 
to  urge  canners  to  get  all  their  goods  are  worth,  and 
at  the  same  time  I  have  never  read  or  heard  any  sug¬ 
gestion  from  him  that  "All  the  traffic  will  bear”  should 
be  adopted  as  a  pricing  slogan  by  canners  whenever 
opportunity  offers.  Let  me  give  you  something  further 
to  mull  over  together  with  your  impressions  of  the 
convention  and  the  good  advice  handed  out  there. 

Ernie  Pyle,  the  Scripps  Howard  roving  reporter 
cabled  from  London,  January  18th :  "Most  food  prices 
in  England  are  controlled  by  the  government,  but  even 
so,  the  average  cost  of  food  has  gone  up  22  per  cent 
since  the  war  started.”  Thus  far  in  the  article,  right 
in  the  beginning,  you  find  support  for  your  theory  that 
the  prices  of  canned  foods  will  be  very  apt  to  soar  when 
once  our  people  start  giving  "all  out”  support  to 
preparedness  or  even  war.  Not  so  fast!  Continue 
reading  and  you  note,  "As  in  all  inflations,  either  in 
war-time  or  peace  time,  wages  have  not  risen  accord¬ 
ingly.  Hence,  many  people  have  a  tough  time  making 
both  ends  meet.”  Now  you  realize  that  not  everybody 
will  have  enough  money  with  which  to  buy  your  fancy 
goods  at  fancy,  war-time  prices.  Keep  on  and  you  read : 
"I  will  give  you  a  list  of  representative  food  prices — 
Bacon  is  35  cents  a  pound  in  our  money,  the  best 
butter  is  35  cents  a  pound  in  our  money,  with  the 
average  32  cents  a  pound.  But  you  don’t  get  a  pound 
a  week  unless  there  are  eight  in  your  family.  Mar¬ 
garine  comes  in  two  grades,  nine  cents  a  pound  and 
fifteen.  Sugar  runs  around  7V2  cents,  tea  fifty  cents 
and  joint  steak  cost  about  42  cents  a  pound  when  you 
can  get  it.  Stewing  beef  is  around  30  cents  and  joint 
roast  about  36  cents  a  pound.” 

The  article  continues  at  some  length  but  nowhere  in 
it  do  we  find  mention  of  canned  foods.  This  fact  proves 
that  canned  foods  are  out  of  the  average  Englishman’s 
reckoning  until  after  the  duration  1  In  other  words,  no 
export  until  it  is  over,  over  there!  Or  thereabouts! 

American  observers  are  thick  in  England,  we  are 
bound  to  note,  and  act  favorably  according  to  precedent. 
England  has  controlled  profiteering  in  food,  the  United 
States  can  do  no  less  and  you  can  bet  that’s  the  inten¬ 
tion!  Let’s  do  a  thorough  job,  right  now,  of  deciding 
that  we  will  contract  all  possible  acreage  for  canned 
foods  in  1941,  but  that  we  will  do  so  only  with  the  deter¬ 
mination  to  pack  better  quality  than  ever  before  if  pos¬ 
sible,  but  that  we  will  do  so  with  no  thought  of  getting 
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any  more  for  it  than  we  would  if  an  emergency  did  not 
exist.  It’s  true  that  the  government  has  stiffened  the 
markets  by  its  action  in  buying  large  quantities  of 
number  ten  goods,  and  lately  "or  the  equivalent  in 
2V2S”  but  a  lot  of  this  buying  has  been  for  backlog 
supplies.  You  may  look  for  a  more  even  trend  in 
governmental  demand  except  for  a  quickening  of  the 
present  tempo  of  soldier  training. 

Do  not  feel  however  that  the  emergency  will  not  help 
boost  the  movement  of  quality  canned  foods  to  the 
consumer,  both  at  home  and  in  the  field.  As  a  matter 
of  record,  you  oldsters  search  your  memories  of  the 
last  war  and  the  post-war  period.  During  that  time 
when  Uncle  Sam  was  also  exacting  excess  profit  taxes 
even  as  he  is  taking  tribute  in  1941.  Don’t  you  remem¬ 
ber  the  splurges  of  full  page  advertising  that  filled  the 
papers  and  magazines.  Of  course  you  do,  some  was 
pretty  raw,  you  often  wondered  why  any  firm  with 
apparently  as  little  to  tell  as  was  recounted  would 
spend  large  sums  in  advertising  until  some  friend  ex¬ 
plained:  “Why,  they  might  as  well  spend  profits  for 
advertising,  in  the  hope  that  some  of  it  at  least  will 
be  effective,  as  the  Government  would  take  the  money 
in  taxes  anyway  if  it  was  not  used  for  advertising! 

Confidentially,  the  representative  of  one  of  the  large 
companies  in  the  food  field  said  today  when  showing  a 
new  item  in  the  line,  "We  have  spent  a  young  fortune 
on  this  but  we  may  as  well  spend  it  this  way  as  to  pay 
it  out  in  excess  profit  taxes.”  You  can  do  no  less  when 
your  profits  seem  likely  to  get  out  of  hand,  remember¬ 
ing  that  for  too  long  you  have  refrained  from  adver¬ 
tising  your  products  because  you  felt  you  could  not 
afford  to  do  so.  Now,  by  some  strange  irony  of  fate, 
you  may  not  be  able  to  afford  a  non-advertising  business 
existence. 

No  doubt  you  were  urged  at  Chicago  to  pack  to 
higher  quality  standards  than  ever  before.  Writers  in 
this  field  have  pointed  out  time  and  time  again  that  as 
payrolls  increase,  as  wages  are  increased,  that  folks 
will  automatically  spend  more  for  better  food  and  we 
must  agree  with  the  speakers  and  writers.  In  England, 
if  we  are  to  follow  the  example  of  our  sister  nation  in 
handling  our  food  problems  during  the  emergency,  we 
find  precedent  for  believing  hotels  and  restaurants  or 
public  eating  places  will  not  be  as  closely  curtailed  in 
food  supplies  as  are  the  families  of  the  country.  If 
we  follow  this  precedent  here,  and  I  can  see  no  good 
reason  at  present  why  we  should  not,  we  will  do  well  in 
our  packing  operations  to  pack  quality  as  we  have  never 
packed  it  before  for  our  large  container  packs.  These 
will  be  taken  first  by  Uncle  Sam  and  those  of  you  who 
have  sold  him  canned  foods  thus  far  know  he  is  a 
stickler  for  quality  too. 
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If  you  are  looking  for  increased  consumption  in 
canned  foods  during  the  period  through  which  we  are 
passing  at  present,  you  will  probably  not  be  disappoint¬ 
ed.  But  still,  let’s  listen  to  Ernie  Pyle  again.  He  says : 
“There  is  more  talk  in  the  newspapers  and  among 
people  about  stricter  regulation  of  food.  The  striking 
thing  about  this  talk,  and  I  think  it  is  an  example  of 
British  character,  is  that  the  people  want  the  Food 
Ministry  to  cut  down  faster  on  food  than  it  is  doing. 
Here’s  hoping  we  will  never  see  the  need  in  this  country 
for  the  rationing  of  any  food,  much  less  canned  foods, 
but  if  it  does  come,  our  characters,  I  am  sure,  will  not 
suffer  by  comparison  to  those  of  others  with  no  more 
to  lose  than  we  have. 

Looking  again  to  the  future,  you  hope,  as  we  all  hope, 
that  hostilities  will  soon  cease  everywhere.  And  then, 

I  can  hear  some  say,  then  we  will  see  canned  foods  in 
such  demand  we  will  clear  our  warehouses  in  less  time 
than  we  can  take  in  the  telling!  The  demand  may  be 
there,  we  may  get  the  movement  we  anticipate,  but 
will  we  make  the  extra  dollars  we  may  expect  to  make  ? 
Probably  all  buying  for  export  as  well  as  domestic  con¬ 
sumption  will  be  in  the  hands  of  a  commission  or  the 
Government.  Prices  will  be  as  rigidly  controlled  after 
the  end  of  actual  conflict  as  they  were  during  the  battle. 
No,  brother,  give  up  any  ideas  you  may  have  as  to 
making  a  pot  of  money  out  of  the  emergency,  even  if 
you  are  allowed  by  absence  of  any  price  regulations  to 
charge  whatever  the  traffic  will  bear.  It  will  be  so 
deucedly  unpatriotic  to  be  a  gouger  that  any  such  ideas 
will  die  a-bornin’. 

In  1941,  as  always,  quality  packs  will  have  the  call, 
service  sometimes  under  extreme  difficulties  will  be 
expected,  your  profits  after  everything  payable  has 
been  provided  for  might  better  be  plowed  back  into  a 
merchandising  campaign  for  the  benefit  of  your  labels 
and  goods  than  allowed  to  revert  to  the  government. 
Plow  enough  of  them  effectively  enough  back  into  the 
business  and  your  future  sales  and  profits  will  more 
than  pay  for  the  temporary  expenditures  this  year,  and 
as  many  more  as  may  be  necessary  for  the  English 
speaking  peoples  of  the  world  to  prove  conclusively  that 
democracy  still  lives  and  breathes ! 

Paper  mills  are  introducing  new  tissues  to  the  trade, 
millers  are  selling  new  blends  of  self-rising  flours,  job¬ 
bers  are  introducing  new  lines  of  private  label  mer¬ 
chandise,  the  world  will  go  on  for  you  in  about  the 
fashion  you  expect  if  you  will  do  all  you  can  as  oppor¬ 
tunity  may  offer  for  the  common  good  of  like  thinkers 
wherever  they  may  be.  And  then,  having  done  this, 
carry  on  your  business  according  to  the  best  advice 
you  can  get  and  the  best  judgment  you  may  command. 
If  your  labels  are  outmoded,  you  need  new  ones  in  1941 
more  than  ever,  if  you  have  never  done  a  great  deal 
toward  creating  consumer  demand  for  your  goods,  1941 
is  as  good  a  time  as  any  in  which  to  start,  if  you  have 
not  been  packing  quality  standards,  now  or  never  is  the 
time  to  begin!  This  is  no  time  to  let  George  do  it,  be 
a  self  starter!  And  don’t  depend  on  the  emergency 
kicking  you  upstairs  or  into  the  money,  you  are  much 
too  apt  to  be  disappointed !  Your  sales  and  profits  will 
increase  as  you  hoe  your  own  row  as  always! 


ARE  YOU  PAYING  FOR  SOMETHING  YOU 
DON’T  GET? 

By  S.  Henry  Ayers 

Director  Research  Department,  Croivn  Can  Company 
(Continued  from  page  7) 

yourself  by  employing  the  type  of  “education”  now 
being  discussed. 

A  canning  operation  may  seem  simple  but  behind 
each  step  there  are  many  complicated  basic  facts  on 
which  the  success  of  each  step  depends.  A  little  slip 
somewhere  and  the  result — a  serious  loss.  Every 
canner  needs  the  complete  brain  power  of  his  em¬ 
ployees.  When  and  how  a  canner  can  use  this  employee 
“education”  to  his  advantage  will  readily  occur  to  the 
canner  who  gives  this  subject  the  serious  thought  it 
deserves.  Will  it  work?  Well,  here’s  one  answer. 

During  the  packing  season  a  canner  complained 
of  his  inability  to  control  the  fill  of  his  cans  of  a  prod¬ 
uct  requiring  filling  by  hand.  If  the  fill  was  under 
weight  he  was  confronted  by  possible  seizure  of  the 
product.  If  overweight  he  was  confronted  by  prob¬ 
lems  in  processing  as  well  as  loss  of  product.  His  fill 
was  varying  over  two  and  one-half  ounces  in  the  No. 

cans.  As  he  expressed  it  he  had  done  ever5d;hing 
possible  to  overcome  this  without  success. 

It  was  suggested  to  this  man  that  he  call  the  packers 
together  and  “educate”  them.  When  the  idea  was 
explained  the  canner  readily  agreed.  The  employees 
hand-packing  the  cans  were  called  together  and  the 
whole  picture  was  laid  before  them.  The  danger  of 
under  and  over  fill  was  explained  together  with  what 
it  meant  to  the  company  if  the  product  was  seized.  The 
importance  of  the  packers’  jobs  was  emphasized.  What 
happened?  Immediately  the  lack  of  uniformity  of  the 
fill  was  corrected  and  the  problem  was  licked.  This 
canner  now  has  the  idea  of  “education,”  he  has  applied 
it,  knows  its  value  and  earning  power;  he  will  build 
for  the  future  on  this  asset. 

Let’s  not  forget  that  in  the  employment  of  human 
beings  there  is  a  basic  “psychological  angle”  which  is 
the  cornerstone  of  a  powerful  and  successful  organi¬ 
zation.  If  you  use  man  power  just  in  place  of  machines, 
you  are  throwing  away  brain  power  which  is  free  for 
your  use.  The  brains  are  there  waiting  for  a  chance, 
if  through  “education,”  you  permit  them  to  function. 
If  you  don’t  employ,  collectively,  this  potential  brain 
power  of  your  organization,  you  are  not  getting  what 
you  are  paying  for.  Furthermore,  if  you  are  satisfied 
with  your  return  in  “machine”  work,  then  you  have 
thrown  away  the  brain  power  which  can  only  be  called 
poor  management.  When  the  “psychological  angle”  is 
properly  recognized,  then  only  can  the  ultimate  in 
organization  success  be  achieved. 


FACTORY  WHISTLES  ARE  BUGLES,  TOO! 
Is  Your  Plant  Prepared  for  *41? 
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GRAMS  of  INTEREST 


DENIED  EXEMPTIONS  FROM  PUBLIC 
CONTRACTS  ACT 

Decision  of  the  Administrator — In  the 
matter  of  a  request  for  an  exemption 
from  the  hour  and  overtime  provisions 
of  the  Public  Contracts  Act  of  con¬ 
tracts  for  canned  seasonal  or  perish¬ 
able  fruits  or  vegetables. 

This  proceeding  arose  out  of  a  request 
by  the  War  Department  for  an  exemption 
under  Section  6  of  the  Public  Contracts 
Act  to  permit  contracts  for  certain 
canned  seasonal  or  perishable  fruits  or 
vegetables,  where  performance  of  the 
contract  would  necessitate  work  during 
the  canning  season,  to  be  awarded  with¬ 
out  including  in  the  contracts  a  stipula¬ 
tion  requiring  the  payment  of  time  and 
one-half  for  overtime  hours  worked  be¬ 
yond  8  a  day  or  40  a  week. 

A  public  hearing  was  held  before  me 
on  January  18  and  January  27,  notice  of 
which  was  published  in  the  Federal 
Register  and  given  the  usual  distribution 
through  the  press.  Briefs  and  communi¬ 
cations  were  received  and  witnesses 
heard  in  support  of  and  in  opposition 
to  the  proposed  exemption.  The  War 
Department  fully  understood  that  there 
is  no  limitation  on  the  daily  or  weekly 
hours  which  may  be  worked  by  employees 
performing  government  contracts  so  long 
as  the  mandatory  statutory  overtime  rate 
of  time  and  one-half  is  paid,  but  the  War 
Department  did  not  understand  that  the 
Act  prohibits  the  Department  of  Labor 
from  waiving  this  overtime  requirement 
unless  all  the  requirements  of  the  Public 
Contracts  Act  including,  among  others, 
the  child  labor,  safety,  health  and  sani¬ 
tary  requirements  are  also  waived. 

As  a  result  of  the  hearing  and  a  fuller 
understanding  by  the  War  Department 
of  the  nature  of  the  finding  required  by 
Section  6  of  the  Act  and  the  undesir¬ 
ability  of  waiving  all  these  requirements, 
the  War  Department  has  advised  me  that 
it  does  not  find  that  the  presence  of  these 
stipulations  does  seriously  impair  the 
conduct  of  government  business  and  that 
it  is  not  requesting  total  exemption  from 
all  the  requirements  of  the  Act. 

I  therefore  order  that  the  case  be  con¬ 
sidered  closed  without  prejudice  to  the 
making  of  the  requisite  finding  and  re¬ 
quest  for  exemption  by  the  War  Depart¬ 
ment.  Dated  January  30,  1941. 

L.  METCALFE  WALLING, 
Administrator. 

STEWART  MATLOCK  AND  WIFE  IN 
FATAL  ACCIDENT 

Driving  to  their  home  in  New  Castle, 
Indiana,  from  the  National  Canners  As¬ 
sociation’s  Convention,  on  route  31  just 
South  of  Kokomo,  Mr.  and  Mrs.  Stewart 
Matlock,  both  38  years  of  age,  were 
killed  in  an  automobile  accident.  Mr. 
Matlock  was  quite  active  in  the  canning 
business  for  several  years  and  had  many 
friends  among  canners  and  supplymen. 
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IOWA  RAW  PRODUCTS  CONFERENCE 
FEBRUARY  25TH  AND  26TH 

E.  S.  Haber,  Research  Associate  Pro¬ 
fessor  at  Iowa  State  College,  Ames,  Iowa, 
has  announced  that  the  Raw  Products 
Conference  will  be  held  at  the  College  on 
February  25th  and  26th,  1941. 


MARK  FONTANA  WIDOW  DIES 

Mrs.  Nellie  Theadocia  Fontana,  widow 
of  Mark  J.  Fontana,  pioneer  California 
business  man  identified  with  the  fruit 
canning  business,  passed  away  at  San 
Francisco,  January  19.  She  leaves  a  son 
and  a  daughter,  Richard  G.  Fontana  of 
Kentfield  and  Mrs.  Douglas  Cushman. 

FROSTED  FOOD  DELIVERY  SERVICE  FOR 
CLEVELAND 

Bob  White  Frosted  Food  Home  Delivery 
Service  was  recently  made  available  to 
housewives  of  Cleveland  with  a  fleet  of 
six  International  trucks  placed  in  the 
Lakewood  District,  a  residential  section 
bordering  on  the  Lake  front,  according  to 
Russell  E.  Lehman,  owner  of  the  Cleve¬ 
land  Bob  White  Franchise.  This  service 
was  received  by  the  housewife  very  en¬ 
thusiastically,  so  much  so,  that  he  is  now 
training  men  to  place  another  fleet  of  six 
trucks  in  the  Shaker  Heights  District, 
another  residential  section  of  the  city. 


OCONOMOWOC  ACQUIRES  CANNERY 

The  Oconomowoc  Canning  Company 
has  completed  negotiations  for  the  pur¬ 
chase  of  the  Waunakee  (Wisconsin)  Can¬ 
ning  Company  which  is  12  miles  from 
Madison  in  one  of  the  finest  farming 
communities  in  the  State,  and  borders 
on  the  Sun  Prairie  territory  where  the 
company  operates  one  of  its  largest 
plants.  Peas,  whole  kernel  and  cream 
style  corn  will  be  packed  in  this  plant. 

REORGANIZATION  PETITION  GRANTED 
W.  R.  ROACH 

Federal  Court  at  Grand  Rapids  has 
granted  a  petition  to  the  W.  R.  Roach 
&  Company,  operating  canneries  at  Hart 
and  other  locations  in  Michigan,  for  re¬ 
organization  under  the  bankruptcy  act. 
Assets  are  listed  at  $2,004,947  with  lia¬ 
bilities  placed  at  $2,632,780. 


DISPLAY  LETTER  CONTEST  WINNERS 

Elwood  Rees,  Woody’s  Market,  Spring- 
field,  Ohio,  won  the  $25.00  first  prize  in 
Canco’s  display  letter  contest  which  fea¬ 
tured  dog  and  cat  food  during  the  month 
of  December.  Second  prize  of  $10.00 
was  awarded  to  Abe  Click,  Sterling 
Stores,  Pittsburgh.  Additional  $5.00 
prizes  were  awarded  to  the  ten  next  best 
letters. 
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PACK  OF  GREEN  AND  WAX  BEANS 

By  National  Canners  Association 


1939 

Pack 

1940 

Pack 

Green 

Wax 

Green 

Wax 

Maine,  Vermont,  Mass. 

103,945 

135,668 

118,709 

191,004 

New  York  . 

725,268 

244,499 

647,989 

302,272 

Maryland  and  Delaware 

1,887,124 

53,561 

1,625,921 

29,913 

Pennsylvania  . 

Indiana  . 

246,713 

67,748 

418,398 

99,681 

262,478 

27,110 

377,481 

111,019 

Michigan  . 

135,332 

112,090 

Wisconsin  . 

733,327 

272,473 

749,842 

321,017 

Iowa  and  Nebraska . 

47,537 

65,282 

34,626 

Kentucky  and  Tennessee 

242,901 

308,645 

852 

Arkansas  and  Missouri 

266,705 

681,168 

2,623 

Texas  . 

342,670 

193,542 

Colorado  . 

209,314 

52,864 

238,629 

49,044 

Utah  . 

311,569 

256,153 

35,024 

Washington  . 

212,970 

480,663 

8,034 

Oregon  . 

656,582 

1,394,147 

3,042 

California  . 

96,994 

186,858 

Other  States  . 

376,205 

115,795 

348,395 

25,165 

Total  . 

6,945,970 

1,109,873 

7,963,012 

1,225,765 

The  above  report  is  a  summary  of  the  reports  from  all  but  seven  of  the 
packers  canning  beans  in  1940,  together  with  estimates  for  the  seven  not 
reporting.  Thus  it  is  complete  for  the  entire  industry. 

January  13,  1941. 


Maximum  Protection 

at 

Minimum  Cost 

against  losses  by 

FIRE  •  LIGHTNING  •  WINDSTORM 
EXPLOSION  .  PREVENTED  PRODUCTION 
RIOT  and  CIVIL  COMMOTION 
VANDALISM  and  MALICIOUS  MISCHIEF 
AIRCRAFT  and  VEHICLE  DAMAGE 

LANSING  B.  WARNER,  Incorporated 

222  North  Bank  Drive,  CHICAGO 


Greater  Production 
with  Less  Labor  Cost 
for  Green  Pea  Packers 

CRCO  Green  Pea  Equipment  not  only  enables 
the  packer  to  secure  a  higher  quality,  but  materi¬ 
ally  lowers  labor  costs.  This  is  no  idle  statement, 
but  the  actual  result  of  field  tests  in  CRCO  Equip¬ 
ped  plants  from  coast  to  coast. 

CRCO  MODEL  800  STEEL  VINER 

Sets  a  new  standard  in  thresh¬ 
ing  operations  hy  providing 
a  sturdy,  trouhle-free  viner 
that  operates  at  maximum 
efficiency  at  low  costs. 

CRCO  QUALITY  GRADER  HOOKUP 

Maintains  higher  standards  in 
packing  green  peas  hy  the  separ¬ 
ation  of  the  hard  grades  from 
the  more  fancy  types.  This  is 
quickly  accomplished  by  the 
Senior  or  Junior  Quality  Grader 
Hookup — a  complete  unit  oc¬ 
cupying  but  little  space  in  the 
plant. 


MODERN  / 

DESIGNS 


CRCO  HYDRO  LIFTS 

A  new  and  faster  method  of  moving  green 
peas  is  presented  in  the  CRCO  Hydro  Lift 
which  has  a  capacity  in  excess  of  14,400  No. 
2  cans  per  hour  with  a  maximum  lift  of  50 
feet. 


CRCO  STEAM  and  HOT  WATER  EXHAUSTERS 


CRCO  Exhaust  Boxes  are  out¬ 
standing  for  their  efficiency  and 
sim[>licily  of  construction.  Very 
economical  in  use  of  steam  or 
hot  water—  and  give  the  increas¬ 
ed  capacities  desired  by  every 
packer. 


€hisholm-Ryder  €o. 


NIAGARA  FALLS.  N.  Y.  CHICAGO.  ILL.  COLUMBUS.  WIS. 

JAS.  Q.  LEAVITT  &  CD..  OGDEN.  UTAH,  and  SEATTLE.  WASH. 

W.  D.  CHISHOLM.  NIAGARA  FALLS.  CANADA 
A.  K.  ROBINS  &  CO..  Inc..  BALTIMORE.  MD. 

f  Gf TI>1»I  V  TAMPA  * 


to  meet  your  trade  requirements. 


Pi  EDMONT  LABELCOM  PAN  V 

I NC OR PO RATED 


DESIGNERS  '  '  LITHOGRAPHERS 

BEDFORD  '  VIRGINIA 


I  I  DetdiU  of  Green  Pea  Equipment. 

I  I  General  Catalog  No.  41 

Name  . . . 

Firm  . . . 

Address  . 

City  . . 

State  . . . 
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W.  H.  FUNDERBURG 


SHERLOCK  McKEWEN 


C  H.  ENGLAR 


R.  L.  PERIN 


DONN  A.  SEARLE 


J.  E.  BALDWIN 


CONTINENTAL  CAN  CHANCES 

F.  Gladden  Searle,  Vice-President  in 
Charge  of  Sales  of  the  Continental  Can 
Company,  in  a  recent  announcement, 
made  known  changes  and  reorganization 
of  the  Packers’  Can  Sales  Division.  In 
dividing  the  country  into  three  sales 
districts,  the  following  personnel  will  as¬ 
sume  additional  duties  in  carrying  out 
the  work  of  the  Packers’  Can  Sales 
Division. 

C.  H.  Englar  will  continue  as  Man¬ 
ager  of  Sales  for  the  Pacific  Coast  Dis¬ 
trict  with  headquarters  at  San  Francisco. 
Mr.  Englar  joined  the  Continental  Can 
Company  in  1912  as  a  Closing  Machine 
Demonstrator,  and  in  the  ensuing  years 
was  a  sales  representative.  Assistant 
District  Sales  Manager,  District  Sales 
Manager  at  Baltimore,  becoming  Pacific 
Coast  Sales  Manager  in  1934. 

W.  H.  Funderburg  is  appointed  Man¬ 
ager  of  Packers’  Can  Sales  for  the  Cen¬ 
tral  District  with  headquarters  at 
Chicago.  This  territory  includes  the  Chi¬ 
cago,  Cincinnati,  New  Orleans,  Houston, 
Omaha,  Kansas  City  and  Denver  Sales 
Offices.  Mr.  Funderburg  came  to  the 
Continental  Can  Company  in  1928  as  a 
sales  representative,  having  been  pre¬ 
viously  with  the  United  States  Can  Com¬ 
pany.  He  has  served  as  a  sales  repre¬ 
sentative  in  the  Indianapolis  District, 
and  as  Assistant  District  Sales  Manager, 
and  District  Sales  Manager  at  Chicago. 

Sherlock  McKewen  in  addition  to  his 
duties  as  Assistant  to  the  Executive 
Vice-President,  will  assist  Mr.  Funder¬ 
burg  on  Packers’  Can  sales  matters  in 
the  Central  District. 

R.  L.  Perin  is  appointed  Assistant 
Manager  of  Packers’  Can  Sales  for  the 
Central  District  with  headquarters  at 
Cincinnati.  Mr.  Perin  joined  the  com¬ 
pany  in  1928,  and  prior  to  that  time 
was  a  sales  representative  for  the  United 
States  Can  Company.  Mr.  Perin  served 
as  a  sales  representative  in  Cincinnati, 
and  was  made  District  Sales  Manager 
for  the  Cincinnati  District  in  1940.  He 
will  continue  to  carry  on  the  duties  of 
Local  Sales  Manager  in  the  Cincinnati 
region. 

J.  E.  Baldwin  is  appointed  Manager 
of  Packers’  Can  Sales  for  the  Eastern 
District  with  headquarters  in  New  York 
City.  This  territory  comprises  Syracuse, 
Baltimore,  Tampa  and  Canada.  Mr.  Bald¬ 
win  started  with  the  Continental  Can 
Company  in  1920,  and  became  a  member 


of  the  Syracuse  Sales  Department  in 
1928.  Prior  to  his  new  appointment,  Mr. 
Baldwin  had  previously  served  as  As¬ 
sistant  Sales  Manager,  District  Sales 
Manager  at  Syracuse  and  Assistant  Gen¬ 
eral  Manager  of  Sales  of  Packers’  Cans 
at  New  York. 


F.  GLADDEN  SEARLE 

Donn  A.  Searle  is  appointed  Assistant 
Manager  of  Packers’  Can  Sales  for  the 
Eastern  District,  with  headquarters  at 
Baltimore,  Maryland.  Mr.  Searle  joined 
the  Continental  Can  Company  in  1925. 
Since  that  time  he  has  served  as  a  rep¬ 
resentative  in  the  Chicago  and  Syracuse 
Sales  Districts,  and  as  Assistant  Dis¬ 
trict  Sales  Manager  of  Baltimore. 

Other  District  Sales  Managers  will 
now  have  the  title  of  Local  Sales  Man¬ 
agers — Packers’  Cans. 

CAMPODONICO  TO  AID  CALBEAR 

Mr.  Campodonico,  Secretary-Treasurer 
in  charge  of  sales  of  Drew  Canning  Com¬ 
pany,  Ltd.,  has  been  granted  a  temporary 
leave  of  absence  to  act  as  comptroller 
and  to  direct  the  affairs  of  Calbear  Can¬ 
neries  Company,  San  Francisco.  Mr. 
Campodonico  will  resume  his  duties  with 
Drew  Canning  Company  as  soon  as  the 
task  which  he  has  undertaken  has  been 
completed,  or  in  any  event,  not  later 
than  June  1st  of  this  year. 


NEW  YORK  CANNING  CROPS  SCHOOL 
February  27  and  28,  1941 

On  Thursday  and  Friday,  February  27 
and  28,  the  canners,  the  canners’  fieldmen 
and  growers  will  gather  at  the  State 
Agricultural  Experiment  Station  at  Gene¬ 
va,  N.  Y.,  for  the  18th  Annual  Extension 
School  on  production  problems.  The 
morning  programs  include  subjects  of 
general  interest  to  everyone  connected 
with  the  business  regardless  of  the  crops 
they  are  growing.  The  afternoon  sessions 
will  be  divided  into  groups  each  of  which 
will  deal  with  a  single  crop. 

On  the  morning  programs  are  such 
general  topics  as  the  results  of  fertilizer 
placement  experiments  on  the  different 
vegetables  both  in  New  York  State  and 
elsewhere  and  another  soil  and  fertilizer 
talk  by  Dr.  Richard  Bradfield,  head  of 
the  Agronomy  and  Soils  Department  at 
Cornell  University.  Prof.  M.  T.  Munn 
of  the  Seed  Laboratory  at  Geneva  will 
tell  of  the  findings  of  the  year  in  the  seed 
samples.  Dr.  M.  C.  Bond  of  the  Agricul¬ 
tural  Economics  Department  at  Cornell 
will  discuss  the  general  economic  situ¬ 
ation  of  1941  as  it  will  affect  the  growers 
and  canners.  The  canners  and  county 
agents  will  discuss  ways  and  means  of 
the  extension  service  serving  the  canners 
and  canning  crop  growers. 

Thursday  afternoon  there  will  be  three 
group  meetings,  one  taking  up  the  prob¬ 
lems  of  sweet  corn  production,  another 
on  peas,  and  still  a  third  on  such  crops 
as  beets,  carrots,  spinach,  pumpkins  and 
other  minor  vegetables  for  canning  pro¬ 
duction.  On  Friday  afternoon,  group  ses¬ 
sions  will  discuss  similar  problems  of  all 
phases  of  the  growing  of  beans  and  toma¬ 
toes.  This  arrangement  will  give  ample 
time  for  all  canners  to  thrash  out  prob¬ 
lems  that  particularly  concern  them  with 
each  crop. 

INDIANA  CANNERS  SCHOOL  THIS  WEEK 

The  annual  Indiana  Canners’  and  Field- 
men’s  School  will  be  held  at  Purdue 
University,  Lafayette,  Indiana,  Tuesday 
and  Wednesday,  February  4th  and  5th, 
with  the  annual  Sons  of  the  Soil  Banquet 
taking  place  on  Wednesday  evening. 

PINEAPPLE  PACKERS  RAISE  WAGES 

Wage  increases  in  Hawaiian  pineapple 
packing  plants  that  will  aggregate  about 
$1,200,000  annually  have  been  announced 
by  the  Hawaiian  Pineapple  Company, 
Ltd.,  the  California  Packing  Corp.  and 
Libby,  McNeill  &  Libby. 
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BARRON-CRAY  BUYS  WAREHOUSE 


TENNESSEE  -  KENTUCKY  EIGHTEENTH 

ANNUAL  MEETING  FEATURES 
MERCHANDISING  AND  SALES 
ROUND-TABLE  DISCUSSION 

February  10-11,  1941 

Hotel  Andrew  Johnson,  Knoxville,  Tenn. 

Features  of  this  year’s  meeting  will 
be  addresses  on  merchandising  by  Mr. 
Carlton  F.  Sturdy,  American  Can  Com¬ 
pany,  Let’s  Take  the  Long  View.  And, 
Bob  White,  Chicago,  Sell  for  Security. 

Merchandising  emphasis  will  climax  at 
a  special  breakfast  Tuesday,  February 
11th,  at  which  will  be  held  a  Sales  Round- 
Table  Discussion.  Such  topics  will  be 
discussed  as: 

Sales  Aims  for  1941. 

Better  Methods  for  Selecting  Brokers. 

How  Can  I  Make  Better  Sales  Calls? 

Selling  Quality  Products, 

This  round-table  feature,  the  first  to 
be  held  at  a  canners’  meeting,  is  arousing 
wide-spread  interest  and  will  no  doubt 
enjoy  a  record  attendance. 

Other  phases  of  interest  to  the  canner 
will  be  discussed  by  such  able  speakers 
as  Mr.  E.  R.  Lancashire,  Continental  Can 
Company;  Mr.  S.  H.  Champlin,  Heekin 
Can  Company;  Dr.  Markovitch,  Univer¬ 
sity  of  Tennessee;  Mr.  B.  A.  Craddock, 
Humboldt,  Tenn.  The  popular  annual 
banquet,  always  of  special  interest  to 
the  ladies,  will  be  held  Monday  evening. 
Association  President,  E.  A.  Craddock, 
and  Secretary  Shell  R.  Clevenger,  v/ill 
preside  at  all  sessions. 


The  Barron-Gray  Packing  Co.,  San 
Jose,  Calif.,  has  purchased  warehouse 
property  in  that  city  from  the  Western 
Pacific  Railroad.  This  firm  has  increased 
its  scope  of  operations  and  now  runs 
the  year  around,  making  additional  ware¬ 
house  space  necessary. 


UTAH  CANNERS  ELECT 

Ronald  Wadsworth,  Division  Manager, 
California  Packing  Corporation,  Ogden, 
Utah,  was  elected  President  of  the  Utah 
Canners  Association  at  the  annual  meet¬ 
ing  held  on  January  8th  in  Ogden.  H. 
W.  Jacobs,  Manager,  Pleasant  Grove 
Canning  Company,  Pleasant  Grove,  Utah, 
was  elected  Vice-President,  and  Harvey 
F.  Cahill,  321  Kiesel  Building,  Ogden, 
Utah,  Secretary-Treasurer. 


INCORPORATED 

Southern  Cooperative  Canneries,  Inc., 
has  been  incorporated  at  Los  Angeles, 
Calif.,  with  a  capital  stock  of  $25,000 
by  Pat  Logston,  Lorene  Spanninger  and 
Claire  Brillon. 


HUGH  C.  ANDERSON 

Hugh  C.  Anderson,  69-year-old  Vice- 
President  and  Treasurer  of  the  H.  J. 
Heinz  Company,  and  close  associate  of 
the  late  H.  J.  Heinz,  was  buried  from 
Pittsburgh  on  Saturday,  January  25th. 


CHANGES  IN  APRICOT  GRADES 

Senior  Marketing  Specialist,  Paul  M. 
Williams,  has  forwarded  a  revised  copy 
of  tentative  United  States  standards  for 
grades  of  canned  apricots  to  canners  of 
the  product  with  the  request  that  they 
offer  constructive  criticism  before  pro¬ 
mulgation  by  the  Secretary  of  Agricul¬ 
ture.  The  new  standards  have  been  de¬ 
signed  to  serve  as  a  convenient  basis  of 
sale  in  wholesale  transactions,  and  as  a 
basis  in  determining  loan  values  on  hy¬ 
pothecated  stocks.  It  will  also  form  the 
basis  for  the  official  gi-ading  service  sim¬ 
ilar  to  that  now  available  on  fresh  and 
canned  fruits  and  vegetables,  and  other 
processed  foods.  The  proposed  grades 
are  somewhat  simplified  over  the  former 
draft  and  the  principal  changes  are  in 
the  factors  of  “size”  and  “absence  of 
defects.”  In  determining  the  score  maxi¬ 
mum  points  allowable  for  color  are  un¬ 
changed  at  25.  The  maximum  points 
for  the  size  factor  have  been  lowered 
from  20  to  15,  while  points  allowed  for 
“absence  of  defects”  have  been  raised 
from  20  to  25.  Score  for  the  “character 
of  fruit”  has  been  retained  at  35.  The 
revised  standards  are  effective  as  of 
February  1st,  1941,  and  supersede  those 
which  have  been  in  effect  since  October 
15th,  1936.  The  new  draft  may  be  ob¬ 
tained  from  the  United  States  Depart¬ 
ment  of  Agriculture,  Agricultural  Mar¬ 
keting  Service,  Washington,  D.  C. 

$15,000  FIRE  DAMAGE 

A  $15,000  fire  ravaged  the  plant  of  the 
Eugene  Fruit  Growers  Association, 
Eugene,  Oregon,  on  January  15th. 


IPHIIUP^ 

^delicious 


DELICIOUS 


':°nDfn5fD 


HEX-RO  CLEANER 

The  canner  using  Hex-Ro  to  remove  foreign  matter, 
such  as  pieces  of  pods,  vines,  etc,  from  vined  peas 
or  lima  beans  or  for  cleaning  whole  grain  corn  is 
assured  of  a  higher  quality  and  a  better  price  for 
the  canned  article. 

Ath  for  explanation 

THE  SINCLAIR -SCOTT  COMPANY 

‘*The  Original  Grader  Haute” 

.  BALTIMORE,  MARYLAND 
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AMERICAN  CAN  APPOINTMENTS 

Announcement  of  important  changes  in 
the  American  Can  Company  include  the 
appointment  of  Mr.  R.  L.  Sullivan,  for¬ 
merly  Assistant  General  Manager  of 
Sales,  General  Line,  as  Assistant  Vice- 
President  with  responsibilities  in  both 
Packers  Can  and  General  Line  Sales  and 
Mr.  W.  C.  Stolk,  formerly  Atlantic  Dis¬ 
trict  Sales  Manager,  General  Line,  as 
General  Manager  of  Sales,  General  Line. 

Mr.  Sullivan  was  born  in  Chicago 
where  he  started  his  career  with  the 
company  in  1904.  After  serving  in  vari¬ 
ous  sales  offices  in  St.  Louis,  Detroit, 


R.  L.  SULLIVAN 

Cincinnati  and  New  York,  he  was  ap¬ 
pointed  Manager  of  the  Gulf  Division 
of  the  company  in  1918  with  headquar¬ 
ters  at  New  Orleans.  In  1931,  he  was 
transferred  to  New  York  as  Assistant 
District  Manager  and  in  1934  he  was 
made  District  Sales  Manager.  He  has 
occupied  the  position  of  Assistant  Gen¬ 
eral  Manager  of  Sales  since  October, 
1936. 

With  the  exception  of  a  year  and  a 
half  spent  in  South  America,  Mr.  Stolk’s 
entire  career  has  also  been  with  the  Can 
Company  which  he  joined  in  1916.  Sub¬ 
sequent  positions  were  Manager  of  Pitts¬ 
burgh  and  Philadelphia  Sales  Offices, 
Sales  Division  Manager,  New  York  office 
in  1932,  Assistant  District  Sales  Man¬ 
ager  in  1935,  and  District  Sales  Man¬ 
ager  in  1936. 

Other  changes  in  the  company  include 
the  appointment  of  Mr.  H.  B.  Tourtellot, 
formerly  Assistant  to  General  Manager 
of  Sales,  General  Line,  as  Assistant 
General  Manager  of  Sales,  General  Line ; 
and  Mr.  E.  Hoffman,  formerly  Assistant 
District  Sales  Manager,  General  Line, 
as  District  Sales  Manager,  General  Line, 
with  headquarters  in  New  York. 

CANCO’S  MR.  STURDY  SPEAKS 

Carlton  F.  Sturdy  of  American  Can 
Company’s  speaking  service  will  talk  to 
the  Florida  Flag  Cooperative  Stores  in 
Miami  on  February  3rd. 


CORN  PRODUCTS  SALES  COMPANY 
APPOINTS  NEW  METROPOLITAN 
SALES  MANAGER 

Corn  Products  Sales  Company  an¬ 
nounces  the  appointment  of  George  W. 
Matthews,  Jr.,  to  succeed  the  late  C.  C. 
Van  Buskirk  as  Manager  of  their  Metro¬ 
politan  New  York  Bulk  Products  Sales 
Office.  Mr.  Matthews  has  been  connected 
with  Corn  Products  Company  since  1916. 
From  1935  until  the  death  of  Mr.  Van 
Buskirk,  Mr.  Matthews  has  occupied  the 
position  of  Assistant  Manager  of  the 
Metropolitan  Bulk  Products  Sales  Office. 


W.  C.  STOLK 


TIDEWATER  CANNERS  TO  MEET 
IN  APRIL 

Robert  A.  Harris,  Jr.,  Secretary,  has 
announced  that  the  annual  meeting  of 
the  Tidewater  Canners  Association  will 
be  held  at  Tappahannock,  Virginia,  on 
April  25th. 


CHICAGO  ELECTIONS 

Robert  C.  Paulus,  Paulus  Brothers 
Packing  Company,  Salem,  Oregon,  was 
elected  to  succeed  Herbert  F.  Krimendahl, 
Celina,  Ohio,  as  President  of  the  National 
Canners  Association.  Carroll  E.  Lindsey, 
Lakeland  Highlands  Canning  Company, 
Highlands  City,  Florida,  was  elected  1st 
Vice-President,  and  Alfred  W.  Eames, 
California  Packing  Corporation,  San 
Francisco,  2nd  Vice-President.  Frank  E. 
Gorrell,  Washington,  D.  C.,  was  re-elected 
Secretary-Treasurer. 

National  Food  Brokers  Association 
elected  A.  J.  Campbell,  A.  J.  Campbell  & 
Company,  Charlotte,  N.  C.,  to  succeed 
Harry  L.  Wagner,  Carter- Wagner  Bro¬ 
kerage  Company,  St.  Louis.  Paul  W. 
Paver,  Paul  Paver  &  Associates,  Chicago, 
was  elected  1st  Vice-President,  H. 
Wayne  Clarke,  Clarke  &  Leaman,  Balti¬ 
more,  2nd  Vice-President,  and  J.  O.  Craw¬ 
ford,  J.  O.  Crawford  Company,  Los 
Angeles,  3rd  Vice-President.  Treasurer, 
J.  L.  McDermed  and  Secretary,  Paul 
Fishback,  both  of  Indianapolis,  were  re¬ 
elected. 

At  the  annual  meeting  of  the  Canning 
Machinery  &  Supplies  Association  John 
H.  Eleveld,  Michigan  Lithographing  Com¬ 
pany,  was  re-elected  President,  and 
Sherlock  McKewen,  Continental  Can 
Company,  Chicago,  re-elected  Vice-Presi¬ 
dent.  Directors  elected  to  succeed  Ameri¬ 
can’s  L.  W.  Graaskamp  and  O-I’s  H.  L. 
Enzelberger  are  Roscoe  M.  Roberts, 
American  Can  Company,  New  York,  and 
Philip  O.  White,  White  Cap  Company, 
Chicago.  S.  G.  Gorsline  continues  in  the 
office  of  Secretary-Treasurer. 

National  Preservers  Associaton  in  a 
most  successful  Convention  elected  A.  N. 
Chappell,  The  Bama  Company,  Birming¬ 
ham,  Alabama,  to  succeed  Royal  Shaw- 
cross,  A.  A.  Knights  &  Son  Corporation, 
Malden,  Massachusetts.  W.  E.  Smucker, 
J.  M.  Smucker  Company,  Orrville,  Ohio, 
was  elected  Vice-President,  Wayne  C. 
Meschter,  American  Preserve  Company, 
Philadelphia,  retaining  the  office  of 
Secretary-Treasurer. 


1940  TOMATO  PULP  PACK 

By  Division  of  Statistics 

Misc.  Misc. 

2  1  2V>  fi  10  Gals.  Tin  Glass  Total 


New  York  .  46  .  13,281  2,160  .  5,000  20,487 

Maryland  .  2,073  .  104,167  1,220  .  107,460 

Delaware  .  .  .  .  .  .  .  (a) 

N.  J.  &  Pa .  3,457  .  31,530  .  34,987 

Ohio  .  11,800  26,268  .  82,115  8„540  13,000  .  141,723 

Indiana  .  10,123  114,112  308  368,176  16,318  5,617  .  514,6.54 

Michigan  .  .  .  .  .  .  (a) 

Utah  .  267  2,806  189,940  29,537  .  222  550 

California  .  3,347  .5,400  848  610,772  26,771  220,594  8,008  87.5.740 

Other  States  .  224  2.052  2.50  73.817  27.084  83,870  .  187.297 


Total  .  25..540  1,53,629  4,212  1,473.798  111,630  323,081  13,008  2,104.898 


(a)  Included  in  “Other  States.” 

This  report  is  complete  for  the  industry,  hut  does  not  include  pulp  i)acked  for  remanu¬ 
facture  in  the  same  plant.  It  is  intended  to  cover  the  pack  of  imlj)  and  puree  for  sale  and 
is,  therefore,  comparable  to  the  rejrarts  issued  for  previous  years. 

January  14,  1941. 
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F.  Olney  BroAvn,  Squire,  Dingee  Com¬ 
pany,  Chicago,  was  elected  President  of 
the  National  Pickle  Packers  Association 
to  succeed  E.  S.  LaFrance,  Pepin  Pick¬ 
ling  Company,  Winona,  Minnesota,  at  the 
annual  meeting  held  in  Chicago  during 
Convention  Week.  Lewis  Sherman, 
Holsum  Products,  Milwaukee,  was  elected 
Vice-President,  C.  J.  Sutphen,  Chicago, 
Treasurer,  and  Frank  D.  Gorsline,  Chi¬ 
cago,  Secretary. 

Norman  O.  Sorensen,  Country  Gardens, 
Inc.,  Gillett,  Wisconsin,  was  re-elected 
President  of  the  Canned  Pea  Marketing 
Institute  at  the  annual  meeting  held  dur¬ 
ing  Convention  Week.  G.  Sherwin  Haxton, 
Haxton  Canning  Company,  Oakfield,  New 
York,  was  elected  Vice-President,  Carl 
Scudder,  John  S.  Mitchell,  Inc.,  Windfall, 
Indiana,  Treasurer  and  L.  S.  Beale,  Chi¬ 
cago,  Secretary. 

C.  W.  (Blackie)  Blackstone,  Standard- 
Knapp  Corporation,  Chicago,  was  elected 
President  of  the  Old  Guard  Society  to 
succeed  Fred  A.  Stare,  Columbus  Foods 
Corporation,  Columbus,  Wisconsin.  Theo¬ 
dore  (Teddy)  Cobb,  Ferry-Morse  Seed 
Company,  Detroit,  was  elected  1st  Vice- 
President,  and  Fred  E.  Jewett,  G.  S.  & 
F.  E.  Jewett,  Norridgewock,  Maine,  2nd 
Vice-Presdent.  S.  G.  Gorsline  was  elected 
Secretary-Treasurer. 

Young  Guardsmen  elected  R.  D.  Cleve¬ 
land,  H.  J.  McGrath  Company,  Balti¬ 
more,  President  of  the  Society  at  the 


annual  banquet  and  entertainment  held 
at  the  Stevens  Hotel,  Boulevard  Room, 
on  the  evening  of  January  20th.  The 
affair  was  very  well  attended  and  the 
high  class  entertainment  was  a  genuine 
tribute  to  the  Committee  in  charge. 
Other  officers  elected  are  J.  L.  Driscoll, 
Jr.,  Lansing  B.  Warner,  Inc.,  Portland, 
Oregon,  1st  Vice-President,  Jack  L. 
Gentry,  Spartanburg,  S.  C.,  2nd  Vice- 
President,  T.  Stran  Summers,  Chas.  G. 
Summers,  Jr.,  Inc.,  New  Freedom,  Pa., 
Recording  Secretary,  and  Robert  W. 
Mairs,  H.  J.  McGrath  Company,  Balti¬ 
more,  Secretary-Treasurer. 

INSPECTORS  OF  FOOD  WANTED  FOR 
THE  WAR  DEPARTMENT 

The  United  States  Civil  Service  Com¬ 
mission  has  announced  an  examination 
under  the  title  of  “Inspector,  Subsistence 
Supplies”  for  positions  in  the  Quarter¬ 
master  Corps  of  the  War  Department. 
The  salaries  for  the  various  grades  range 
from  $1,620  to  $2,600  a  year,  less  a  3  Vs 
per  cent  retirement  deduction. 

The  duties  of  the  positions  involve  in- 
spectional  work  in  connection  with  such 
food  supplies  as  fruits  and  vegetables, 
condiments,  beverages,  and  staples.  Also 
included  among  the  duties  are  keeping 
records  and  handling  correspondence  in¬ 
cident  to  the  inspectional  work.  Appli¬ 
cants  must  show  experience  in  the  in¬ 
spection,  or  purchase  and  inspection,  of 


a  variety  of  foodstuffs.  Laboratory 
testing  experience  in  food  products,  or 
certain  appropriate  college  study  may  be 
substituted  for  the  experience. 

To  qualify  for  principal,  senior,  or 
full-grade  inspector,  applicants  must 
have  reached  their  twenty-fifth  birthday; 
for  the  assistant  and  junior  inspector 
positions,  they  must  have  reached  their 
twenty-first  birthday.  Applicants  for  all 
grades  must  not  have  passed  their  fifty- 
fifth  birthday. 

Persons  who  can  meet  these  require¬ 
ments  are  urged  to  file  their  applications 
at  once.  Applications  will  be  rated  as 
received  at  the  Commission’s  Washington 
office  until  further  notice. 

Further  information  and  application 
forms  may  be  obtained  from  the  Secre¬ 
tary  of  the  Board  of  U.  S.  Civil  Service 
Examiners  at  any  first-  or  second-class 
post  office,  or  from  the  U.  S.  Civil  Service 
Commission,  Washington,  D.  C. 

FORTUNE  FEATURES  AMERICAN  CAN 

A  feature  of  the  January,  1941,  issue 
of  Fortune  Magazine  was  the  story  of 
American  Can  Company  written  by  For¬ 
tune’s  editors,  and  highlighted  by  a 
graphic  description  of  Canco’s  research 
work,  which  should  be  of  special  interest 
to  canners.  Of  the  many  processes  de¬ 
veloped  for  the  advantage  of  the  canner, 
the  “Blair”  process  for  preserving  the 
pigment  in  green  vegetables  is  publi¬ 
cized  generally  for  the  first  time. 


^-I-TRACTIVEly 

Creations 

OurSpecialtt^ 


r 


^  CO. 


CHICAGO, ILL. 


AUCTION  SALE 

of  canning  house  property 

By  virture  of  an  Order  of  the  Circuit  Court  for 
Harford  County,  State  of  Maryland,  as  a  Court  of 
Equity,  the  undersigned  Receivers  will  offer  for  sale  at 
public  auction  on  the  premises  hereinafter  described 
on 

Tuesday,  February  11,  1941 
At  Two  o’clock  P.  M. 

All  that  certain  canning  bouse  property  recently  operated 
by  the  firm  of  C.  W.  Baker  and  Sons  at  Carville  in  Queen  Anne 
County,  State  of  Maryland,  (about  four  miles  from  Centerville) 
consisting  of  two  parcels  of  fee  simple  real  estate  and  a  small 
parcel  under  lease  from  the  Pennsylvania  Railroad. 

The  above  parcels  are  improved  by  a  canning  bouse  and 
shed  thereto  attached.  It  is  partially,  but  not  fully,  equipped 
for  the  canning  of  corn. 

TERMS  OF  SALE: — Twenty  per  cent  of  the  purchase 
money  to  be  paid  in  cash  on  the  day  of  sale  and  the  balance  on 
ratification  of  the  sale  by  the  Court. 

For  details  Address — 

P.  Tevis  Baker,  Aberdeen,  Maryland, 
or 

Philip  H.  Close,  Bel  Air,  Maryland, 
Receivers  oj  C.  W.  Baker  and  Sons. 
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Dependable  Beet  Seed 


INDIANA  FINISHERS 


Improve  Quality  -  Reduce  Costs 


Contract  Growers 
of  Seeds  for 
Canners 


Northrup,  King  &  Co. 

Seed  Growers  and  Merchants  Since  1884 

Minneapolis,  Minn. 


Write  for  Spot 
Prices  and 
Information 


T'HOSE  who  know — who  have  compared— consider  N.  K.  & 
^  Co.'s  strain  of  Perfected  Detroit  Beet  the  most  uniform 
offered  to  the  trade.  For  consistency  in  type,  uniform  dark 
bright  interior  color,  vigor  of  growth  and  dependability,  your 
answer  is  N.  K.  &  Co.'s  Strain  of  Perfected  Detroit. 

Plant  Your  1941  Acreage  To 
This  Proven  Strain 

Perfected  Detroit,  N.  K.  &  Co.  Strain 
Detroit  Dark  Red — Ohio  Canner 


Perfected  Detroit 
N.  K.  &  Co.'s  Strain 


#  Indiana  Finishers  are  efficient  in  operation,  have 
great  production  capacity  and  are  absolutely  depend¬ 
able.  Strong  frames.  Screen  frames  ribbed  and 
cross-ribbed.  Staunchly  ribbed  metal  paddles.  Hook- 
type  screen  frames  fitted  with  adjustable  locks.  Un¬ 
clamping  locks  allows  two  halves  of  frame  to  open 
and  be  lifted  from  machine.  Screens  are  not  riveted, 
but  clamp  securely  in  position.  Paddles  adjustable 
for  both  lead  and  clearance.  Large  capacity  under¬ 
pan.  Low  power  consumption. 

^  MODERN  SANITARY 
BRUSH  FINISHER 

•  This  improved  brush  lirrisher,  with 
f  heavy  frame  and  completely  sanitary 

I  K-  I  construction  throushout,  is  ideal  for 

finishing  soups,  chili  con  came  and 
I  V  heavily  spiced  products,  jams  and 

A>  U  *  jellies.  Tapered  screen  an  added  adv- 

M  antage  in  handling  many  products. 


Completely  Sanitary 


Indiana  Paddle  Finisher  with 
a  capacity  of  30  to  40  gal¬ 
lons  a  minute. 


Balanced  Production 
Lines  the  Need 


•  Every  unit  of  a  production  line  should  be  complemen¬ 
tary  in  performance — in  capacity,  in  dependability,  in  high 
quality  of  production.  This  gives  full  production  efficiency. 
Achieves  maximum  output.  Reduces  costs.  You  get  effici¬ 
ent  balanced  production  with  Langsenkamp  Equipment. 


F.  H.  LANGSENKAMP  COMPANY,  Indianapolis,  Ind. 

** Efficiency  in  the  Canning  Plant*’ 


•  A  construction  that  affords  completely  sanitary  pro¬ 
duction  with  minimum  of  time  and  effort.  Unclamping 
adjustable  locks  allows  two  halves  of  screen  frame  and 
screens  to  be  removed  instantly.  All  parts  open  for 
thorough  cleaning.  Same  design  as  Indiana  Standard 
pulpers. 
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THE  CANNED  FOODS  MARKETS 


WEEKLY  REVIEW 

Market  In  Fine  Shape — Canners  Holding 
Firm — Some  Prices — Let  Futures  Alone — 
First  We’ve  Cot  To  Win  This  War!! — 
Prices  And  Movements 

OPTIMISTS — There  are  those  who 
charge  us  with  being  optimists,  and 
within  the  bounds  of  sane  opti¬ 
mism,  maybe  we  are;  in  fact  we 
much  prefer  to  be  optimistic  any 
time  rather  than  of  the  pessimistic ' 
stripe  we  see,  and  hear.  How  can 
anyone  do  a  decent  job  if  he  is  a 
confirmed  pessimist,  grouching  on 
everything  and  everybody,  especi¬ 
ally  as  regards  his  calling  in  life, 
in  this  instance  the  canning  indus¬ 
try?  You  know  many  such,  so  do 
all  of  us.  Why  do  they  have  any¬ 
thing  to  do  with  an  industry  that 
causes  such  feelings  in  them;  in 
all  charity,  but  in  truth,  their  ab¬ 
sence  would  be  good  riddance  of 
bad  rubbish.  Here  are  your  hats! 
What’s  your  hurry!  And  that  ap¬ 
plies  particularly  to  those  who 
break  into  print  with  their  lamen¬ 
tations.  And  it  ought  to  be  applied 
to  national  matters,  as  well. 

THE  MARKET — It  seems  to  us  the 
canners  are  acting  very  wisely  in 
the  selling  of  their  spot  stocks, 
showing  good  judgment.  They  are 
firm  in  their  prices  as  a  rule,  and 
while  many  of  these  are  lower  than 
they  should  be,  they  are  reducing 
their  stocks  steadily,  and  putting 
the  prices  just  a  little  higher  with 
each  such  reduction.  The  going 
market  is  taking  care  of  visible 
stocks,  even  before  war-time  buy¬ 
ing  sets  in,  for  it  has  not  yet  well 
begun.  They  are  correct,  accord¬ 
ingly,  in  feeling  that  their  position 
is  safe,  and  that  only  higher  prices 
have  any  right  to  prevail.  There 
remains  yet  a  considerable  margin 
between  today’s  prices  on  nearly 
if  not  all  canned  foods,  and  prices 
which  might  come  under  censor¬ 
ship  as  profiteering.  The  canners 
have  good  property  in  their  goods ; 
the  distributors  are  holding  light 
supplies ;  increased  wage  envelopes 
are  permitting  “the  Missus”  to 


blow  the  family  to  more  and  better 
foods,  and  they  are  keeping  a 
steady  stream  of  canned  foods  flow¬ 
ing  from  all  retail  outlets.  All 
these  supply  sources  need  more 
goods,  most  of  them  badly,  and  the 
supply  in  sight  in  canners’  hands 
does  not  seem  to  be  sufficient  for 
such  demands.  On  spots  the  mar¬ 
ket  is  bullish,  and  must  continue 
so  for  many  months,  regardless  of 
what  may  come  out  of  all  the  war 
talk.  Let  canners  watch  out  for  a 
sudden  drive  to  get  the  remaining' 
goods  before  the  canners  have  a 
chance  to  advance  prices.  It  is 
about  due,  if  not  actually  here  with 
the  far-sighted  buyers. 

From  the  information  we  are 
able  to  dig  out  of  both  sellers  and 
buyers  it  looks  like  prices  are  pure¬ 
ly  nominal,  by  which  is  meant  the 
price  is  a  matter  of  agreement  be¬ 
tween  the  seller  and  the  buyer, 
without  consideration  of  quoted 
market  prices.  Very  few  changes 
are  showing  in  price  quotations. 
Various  sections  of  the  country  are 
showing  stubborn  independence, 
their  prices  far  out  of  line  with 
other  sections,  but  their  stocks 
cleaning  out.  New  York  State,  for 
instance,  on  fancy  cream  style  ban¬ 
tam  corn  is  holding  as  high  as 
$1.10 ;  on  beans  of  all  kinds,  similar¬ 
ly  well  above  others:  Fancy  No. 
1  sieve  whole,  green  $1,721/2  to 
$1.75:  3  sieve,  $1.30  and  4  sieve 
$1.20  for  the  whole;  cut  beans  3 
and  4  sieve  from  $1.15  to  $1,221/2. 
That  State  likewise  is  holding — 
what  tomatoes  it  may  have  left — 
Fancy  2s  at  $1.10;  21/2S  at  $1.35; 
what  they  call  field-run  2s  at  85 
cents,  and  2Vl>s  $1.20,  with  10s  out. 
You  canners  in  other  sections  can 
match  these  prices  with  the  prices 
that  are  offered  you  and  maybe  get 
up  courage  enough  to  ask  10  cents 
per  dozen  more  than  you  have  been 
asking  for  your  goods,  and  which 
they  are  now  worth.  A  couple  of 
months  from  now  you  will  wish 
that  you  had. 

Most  vegetables,  fruits  and  fish 
are  in  strong  market  position,  with 


prices  very  firm,  and  demand  sur¬ 
prisingly  good,  many  say.  Cer¬ 
tainly  the  stocks  are  so  broken  as  to 
make  assortments  difficult.  When 
you  get  a  firm  offer  at  prices  which 
assure  you  cost  plus  a  fair  profit, 
let  the  goods  go.  Let  the  other  fel¬ 
low  do  the  gambling,  and  you  will 
never  lose. 

ABOUT  FUTURES — Much  is  being 
said,  but  mainly  by  those  who 
would  like  to  steer  the  market  in 
favor  of  their  buyers — in  other 
words  to  get  the  goods  at  their  own 
prices.  No  sane  canner  will  tie 
himself  up  at  low  prices  in  face  of 
the  unknown  future,  more  un¬ 
known  than  ever  before,  and  more 
dangerous,  so  far  as  cost  of  pro¬ 
duction  is  concerned.  Not  a  few 
attempt  to  throw  terror  into  all 
business  by  asking :  what  will  hap¬ 
pen  if  the  war  ends  suddenly;  or 
after  this  war  will  you  be  in  a  po¬ 
sition  to  meet  recovery?  First 
ive’ve  got  to  ivin  this  war,  or  your 
business  and  your  money  will  be 
worth — what  they  are  in  France 
today — nothing !  Everything  else  is 
worse  than  secondary.  And  it  may 
take  a  year  or  two  or  possibly 
longer.  Never  mind  about  “after 
the  war,”  nor  about  cost,  or  inter¬ 
est,  or  taxes — we’ve  got  to  prepare, 
and  prepare  fast  to  win  this  war 
for  our  country,  and  to  do  every¬ 
thing  within  our  power  to  accom¬ 
plish  that  objective.  As  canners 
you  have  a  big  task  to  help  provide 
the  food  for  our  armed  forces,  and 
for  our  population;  and  if  it  were 
a  question  of  providing  that  food 
without  cost,  much  less  without 
profit  to  you,  you’d  do  it,  wouldn’t 
you  ?  Take  that  job ;  do  it  thorough¬ 
ly,  but  don’t  hurt  the  cause  by 
over-doing  it;  keep  your  acreage 
within  sane  bounds ;  pack  the  goods 
well,  and  pay  your  growers  only  a 
fair  price,  to  keep  from  profiteer¬ 
ing  in  that  direction.  Let  the  fu¬ 
tures  alone  for  the  time  being. 

Prices  are  improving.  Note  that 
Shelmore  Oyster  Products  Com¬ 
pany  of  Charleston,  S.  C.,  quoted 
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canned  oysters  on  January  20th, 
1941. 

“Effective  immediately,  please  make 
our  prices  as  follows: 

Crystal  Bay  Extra  Quality  New 
Pack  Oysters 


3% 

oz . 

Per  Doz. 
. $  .90 

4 

oz . 

.  1.00 

5 

oz . 

.  1.15 

8 

oz . 

.  1.95 

10 

oz . 

.  2.30 

F.  0.  B.  Charleston,  less  11^%  cash 
discount,  for  shipment  as  wanted  to 
March  15th. 

The  above  prices  subject  to  change 
without  notice  and  subject  to  confirma¬ 
tion  upon  receipt  of  orders.” 

And  stocks  are  declining  rapidly, 
canned  peas,  for  instance.  Here  is 
a  report  for  Wisconsin,  just  as  a 
sample.  Study  it. 


Wisconsin  Total 
Stocks  January  1 
1940  1941 

Alaskas  .  1,772,727  2,403,049 

Sweets  .  1,980,379  1,659,356 

Total  .  3,753,106  4,062,405 

Wisconsin  Shipments 
During  December 

1939  1940 

Alaskas  .  185,609  288,409 

Sweets  .  45,838  275,839 

Total  .  231,447  564,248 

Wisconsin  Shipments 
June  1  to  January  1 

1940  1941 

Alaskas  .  1,612,481  3,005,951 

Sweets  .  2,675,580  2,090,644 

Total  .  4,288,061  5,096,595 


NEW  YORK  MARKET 

Renewed  Firmness  —  Good  Buying  —  No 
Futures  As  Yet — Citrus  Products  Firm — 
Tomatoes  In  Better  Call — Peas  In  Demand 
— Beans  Strong — Fancy  Corn  Keeps  Moving 
Up  In  Price — Spinach  Eases — ^Shrimp  Prices 
Nominal — Good  Convention  Business  In 
Peaches. 

By  “New  York  Stater” 

New  York  City,  Jan.  30,  1941. 

THE  SITUATION — ^With  futures 
quotations  slow  in  waking  up,  the 
market  has  been  limited  largely  to 
spot  trading  this  week,  with  buy¬ 
ing  activity  increasing  and  the 
price  trend  still  upwards.  Renewed 
firmness  was  in  evidence  this 
week  on  a  number  of  items,  includ¬ 
ing  canned  shrimp  and  oysters,  sal¬ 
mon,  citrus  products,  and  canned 
vegetables  generally.  Canners  are 
not  anxious  sellers,  and  with  the 
volume  of  business  booked  during 
last  week’s  Chicago  Conventions 
reportedly  running  into  sizeable 


totals,  the  statistical  position  of  the 
market  generally  is  reported  as  ex¬ 
cellent  at  this  time. 

THE  OUTLOOK — Jobbers  are  rap¬ 
idly  mending  their  fences  in  the 
form  of  additional  inventory  ac¬ 
cumulations,  and  this  trend  is  ex¬ 
pected  to  continue  for  the  balance 
of  the  current  quarter,  on  an  up¬ 
market.  A  number  of  tentative 
quotations  on  futures  have  been 
heard  around  the  market,  but  these 
seemingly  are  still  in  the  trial  bal¬ 
loon  class,  and  little  actual  book¬ 
ings  for  1941  pack  are  reported. 
Prices  heard  thus  far,  however,  are 
uniformly  higher  than  the  levels 
which  started  off  selling  on  last 
year’s  packs. 

CITRUS — Prices  continue  on  the 
up-grade,  both  in  Florida  and 
Texas,  as  the  supply  situation 
tightens  and  prices  for  the  raw 
fruit  firm  up.  Canners  in  Texas 
are  now  firm  at  52  Yo  cents  minimum 
for  unsweetened  juice  in  2s,  with 
46-ounce  ranging  $1.10  to  $1.20, 
while  in  Florida  canners  are  not 
willing  to  go  below  52V-2  cents  on 
unsweetened  2s,  with  the  46-ounce 
at  $1.121/2-$1'15.  On  grapefruit 
segments,  the  market  is  strong  at 
721/2  to  75  cents  for  2s  and  $1.77 
to  $1.85  on  the  46-ounce  container. 
Orange  juice  is  also  strenghtening 
in  Florida  with  sweetened  2s  at 
70  cents  and  46-ounce  at  $1.60, 
while  on  blended  orange  and  grape¬ 
fruit  juice  the  market  is  621/4  cents 
and  $1.40. 

TOMATOES  —  Southern  pack  is 
coming  in  for  a  better  call,  and 
prices  are  firming.  On  standard  2s, 
571/2  cents  is  bottom  with  most  sell¬ 
ers  unwilling  to  go  below  60  cents, 
while  on  21/2S  the  market  range  is 
821/)  to  85  cents  with  most  sellers. 
On  standard  10s,  $2.65  seems  to  be 
bottom,  f.  o.  b.  canneries.  Extra 
standards  continue  to  come  in  for 
a  good  demand,  with  2s  at  65  cents 
and  up,  2I/2S  at  92 Y2  to  95  cents, 
and  10s  at  $3.35  and  upwards, 
f.  o.  b.  canneries. 

PEAS — Tentative  opening  prices 
at  21/4  to  5  cents  per  dozen  over  the 
1940  opening  basis  have  been  heard 
in  a  few  quarters,  but  in  general 
it  appears  that  canners  prefer  to 
hold  off  a  while  longer  before  of¬ 
fering  out  the  coming  season’s  pack. 


In  the  meantime,  spots  are  coming 
in  for  a  better  call  with  the  inside 
on  standards  in  the  South  now  80 
cents  on  2s,  ranging  upwards  to  90 
cents  for  the  smaller  sieves.  On 
extra  standard,  90  to  95  cents 
seems  to  be  the  market  on  Alaskas, 
with  sweets  all  the  way  from  90 
cents  to  $1.00  at  canneries.  The 
price  trend  in  the  mid-West  is  also 
upwards  this  week. 

BEANS — Stringless  beans  have 
been  coming  in  for  a  call  this  week, 
and  the  market  rules  strong.  South¬ 
ern  packers  generally  are  unwilling 
to  go  below  70  cents  for  full  stand¬ 
ard  2s,  with  extra  standards  5 
cents  higher.  Standard  cut  wax 
are  generally  posted  at  “bottom” 
of  70  cents.  On  No.  10s,  the  mar¬ 
ket  likewise  rules  firm  with  cut 
green  ranging  $3.25  to  $3.50  on 
standards,  with  extra  standard  4 
sieve  at  $4.50  out  of  Florida. 

CORN — With  fancy  corn  still  on 
the  upward  move  in  New  York 
State,  and  $1.05  bottom  at  can¬ 
neries,  Southern  corn  is  coming  in 
for  more  attention.  Offerings  at 
95  cents  out  of  Maryland  canneries 
are  reported  this  week,  but  it  ap¬ 
pears  likely  that  this  market  will 
go  to  $1.00  before  new  pack  comes 
on  the  market.  Standard  crushed 
is  hovering  around  the  70  cent  level 
for  2s,  with  this  price  possibly  sus¬ 
ceptible  to  slight  shading  in  some 
quarters.  Extra  standard  is  gener¬ 
ally  85  cents,  with  some  evergreen 
at  5  cents  below  this  figure. 
Quotations  on  futures  are  being 
awaited. 

SPINACH — Recent  easiness  in  the 
position  of  the  California  market 
has  not  had  much  effect  upon  the 
position  of  the  Southern  market, 
and  packers  continue  to  hold  the 
market  firm  at  70  cents  for  stand¬ 
ard  2s,  90  cents  for  2V4s,  and  80 
cents  and  $1.00,  respectively,  for 
fancy  quality. 

LIMA  BEANS — Canners’  reports 
indicate  that  stocks  of  lima  beans 
are  cleaning  up  rapidly,  with  Is 
practically  non-existent  in  first 
hands.  For  No.  2  tins,  bottom 
prices  heard  this  week  are  $1.40 
on  fancy  tiny,  $1.25  on  fancy 


FACTORY  WHISTLES  ARE  BUGLES.  TOO! 
Is  Your  Plant  Prepared  for  ’41? 
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small,  and  $1.10-$1.15  on  fancy 
medium,  with  standard  green  and 
white  mixed  ranging  721/)  to  75 
cents  at  the  canneries. 

SHRIMP — Prices  are  largely  nom¬ 
inal,  with  the  market  closely  sold 
up,  and  jumbos  are  now  reported 
holding  firm  at  $1.40  at  Gulf  can¬ 
neries.  Buyers  are  reported  short 
on  this  item.  Oysters  are  also  on 
the  upward  move,  with  advances  of 
5  to  10  cents  per  dozen  reported 
this  week  on  all  sizes. 

SALMON — Coast  sellers  are  re¬ 
ported  to  be  up  to  $2.75  firm  on 
reds,  with  few  to  be  had.  Recent 
export  sales  to  England  have 
strengthened  the  market  for  other 
grades,  pinks  now  ruling  firm  at 
$1.60  minimum  and  chums  at 
$1.40. 

SARDINES — With  Maine  sardines 
out  of  the  picture  until  the  1941 
pack  gets  under  way,  buyers  are 
now  getting  reports  of  short  deliv¬ 
eries  from  California  canners  on 
mackerel.  Considerable  business 
was  booked  from  $2.65  upwards  on 
this  item  some  weeks  back,  and  the 
short  pack  has  resulted  in  an  ad¬ 
vance  to  the  point  where  business 
is  currently  being  put  through  at 
$2.85,  f.  o.  b.  coast. 

PEACHES — California  canners 
did  all  right  for  themselves  in  the 
way  of  spot  bookings  during  the 
Chicago  Conventions,  and  with  a 
good  volume  on  the  books  at  $1.15 
for  standard  halves,  f.  o.  b.  Cali¬ 
fornia,  canners  are  surveying  the 
situation  with  respect  to  remain¬ 
ing  unsold  holdings  before  making 
further  extensive  commitments. 
The  market  for  choice  halves  is 
well  established  at  $1.25.  Premi¬ 
ums  of  2'/)  cents  apply  on  sliced 
peaches,  all  grades. 

OTHER  CALIFORNIA  FRUITS — Spot 
business  on  the  general  line  of 
fruits  was  fairly  heavy  during  the 
canner-distributor  meetings  last 
week,  and  sellers  generally  were 
not  pressing  for  business  this 
week,  preferring  to  wait  for  a 
thorough  check  on  the  supply  sit¬ 
uation  before  taking  on  additional 
business.  It  is  reported  that  carry¬ 
over  stocks  are  cleaning  up  rapid¬ 
ly,  and  anything  in  the  nature  of 
a  complete  assortment  in  canners’ 
hands  is  a  rarity. 


CHICAGO  MARKET 

Convention  Missed  the  Snow — Future  Trad¬ 
ing  Light — Large  Sizes  of  Tomatoes  Very 
Firm — Pea  Sales  Encouraging — Holders  of 
Spot  Corn  Fortunate  —  Beans  Firm  —  Beet 
Assortment  Badly  Broken  —  Sauerkraut 
Better  —  Arkansas  Holds  Down  Spinach 
Prices  —  All  Fruits  Bullish  —  Grapefruit 
Canners  Out  of  the  Market 

By  “Illinois” 

Chicago,  January  30,  1941. 

THE  WEATHER  —  Sunday  follow¬ 
ing  convention  week  saw  a  heavy 
snowfall  throughout  Chicago.  The 
newspapers  said  it  was  the  heav¬ 
iest  fall  in  two  years.  Fortunately 
the  weather  did  not  get  very  cold, 
the  temperature  ranging  around 
20  above.  The  conventionites  sure 
did  miss  a  real  old-fashioned  snow¬ 
storm. 

GENERAL  MARKET  —  In  making 
the  rounds  this  week,  learned  that 
during  the  convention,  quite  a  little 
talk  prevailed  on  future  or  1941 
packings,  particularly  vegetables. 
As  near  as  can  be  checked,  the 
volume  of  business  booked  in  the 
Chicago  market  has  not  been  heavy 
to  date.  Canners’  ideas  are  firmer 
as  they  figure  packing  costs  will  be 
higher.  Labor  will  have  to  be 
reckoned  with  and  the  farmer  is 
not  to  be  overlooked. 

The  spot  movement  is  encour¬ 
aging  and  would  be  much  larger 
were  it  not  for  the  broken  lots  left 
in  canners’  warehouses.  A  healthy 
situation  rules. 

TOMATOES — No.  21/)  and  No.  10 
tin  tomatoes  of  all  grades  are  in  a 
firm  position  throughout  the  Cen¬ 
tral  Western  States.  No.  2  stand¬ 
ard  tomatoes  seem  to  be  a  trifle 
weak  with  quotations  as  low  as  60c 
cannery  in  some  sections. 

PEAS  —  Wisconsin  canners  are 
nervous  over  their  possible  costs 
the  coming  season  and  are  going 
very  slow  in  booking  futures.  What 
few  quotations  have  been  named 
are  2i/)C  to  5c  higher  than  1939 
levels  at  which  futures  were  re¬ 
corded  last  year. 

Spot  sales  continue  encourag¬ 
ingly.  No.  2  tin  standard  No.  4 
sieve  Alaskas  are  well  cleaned  up 
and  80c  factory  the  ruling  market. 


No.  2  tin  extra  standard  No.  2 
sieve  Alaskas  as  well  as  extra 
standard  No.  3  sieve  Alaskas  have 
had  call  during  the  past  couple  of 
weeks.  It  is  said  that  stocks  are 
steadily  growing  light  on  these  two 
items. 

Low  priced  No.  1  tin  standard 
No.  3  and  No.  4  sieve  Alaskas  have 
had  a  goodly  play.  No.  10  tins  in 
all  grades  are  very  hard  to  find. 

CORN — Those  canners  fortunate 
in  holding  spots,  feel  confident  that 
the  spring  demand  will  clean  up 
everything  available  and  at  prices 
somewhat  above  today’s  ruling 
market  which  is  on  the  average: 
No.  2  tin  extra  standard  cream 
style  white,  85c  factory;  No.  2  tin 
extra  standard  cream  style  yellow, 
85c  factory. 

No.  1  tin  corn  is  quite  scarce  and 
No.  10  tin  unavailable  except  a  few 
small  parcels  of  whole  kernel 
golden  bantam. 

In  futures,  one  or  two  Wisconsin 
canners  have  made  opening  prices 
but  the  business  to  date  has  been 
light. 

GREEN  AND  WAX  BEANS — A  firm 
spot  market  has  developed  interest 
in  futures.  Some  buyers  have  taken 
the  position  that  they  will  not  pur¬ 
chase  over  last  year’s  opening  but 
canners  insist  upon  2i/>c  to  5c  per 
dozen  advance. 

No.  10  tin  Southern  pack  stand¬ 
ard  and  extra  standard  cut  green 
beans  were  offered  early  this 
month  but  quotations  have  now 
been  withdrawn. 

BEETS — Assortments  of  the  vari¬ 
ous  sizes  and  grades  are  so  difficult 
to  locate  in  Wisconsin  that  the 
Chicago  trade  have  begun  to  look 
to  New  York  State  to  cover  on 
some  items.  A  few  quotations  are : 
No.  2  fancy  diced,  85c  Wisconsin; 
No.  2  fancy  10/over,  90c  Wiscon¬ 
sin  ;  No.  2^2  fancy  sliced,  90c,  Wis¬ 
consin;  No.  10  fancy  diced,  $3.25 
Wisconsin. 

SAUERKRAUT  —  This  market  is 
making  a  better  showing.  Some 
talk  about  scarcity  of  seed  for  1941 
packing  has  been  heard.  No.  2^/? 
fancy  sauerkraut  is  quoted  at  from 
65c  to  70c  with  some  holding  at 
even  more.  Prospects  are  that  an¬ 
other  advance  of  at  least  5c  per 
dozen  will  soon  be  recorded. 
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SPINACH  —  California  canners 
were  expected  to  name  opening 
prices  during  the  convention  week 
but  due  to  continued  wet  weather 
on  the  coast,  these  were  withheld, 
Arkansas  is  still  quoting  limit- 
edly  on  the  basis  of:  No.  2  tin 
Arkansas  spinach,  65c;  No.  21/0 
tin  Arkansas  spinach,  85c;  No.  10 
tin  Arkansas  spinach,  $2.90 ;  f.  o.  b. 
Arkansas  common  points  and  for 
shipment  either  prompt  or  when 
packed  from  the  spring  production. 

CALIFORNIA  FRUITS — The  Pacific 
Coast  canners  were  real  bullish. 
All  seem  to  think  that  they  will 
have  to  pay  more  per  ton  for  cling 
peaches  than  a  year  ago.  Some  esti¬ 
mated  as  high  as  $10.00  per  ton 
over  the  1939  basis.  Spot  cling 
peaches  of  all  kinds  are  very  firm 
and  large  counts  in  No.  21/2  tins 
are  said  to  be  scarce.  The  Cali¬ 
fornia  Packing  Corporation  has 
announced  an  advance  in  their 
cling  peach  prices  as  of  early 
February. 

Some  little  pressure  was  noted 
in  pushing  apricots,  canners  anx¬ 
ious  to  clean  them  up  before  the 
new  packing. 

Balance  of  the  line  held  firm  in 
cocktail,  salad,  etc. 

GRAPEFRUIT  AND  GRAPEFRUIT 
JUICE — Texas  canners  are  off  the 
market.  The  hurricane  of  a  month 
or  six  weeks  ago  did  greater  dam¬ 
age  than  was  figured  on.  Texas 
juice  is  hard  to  get  and  buyers  who 
hold  contracts  say  they  have  been 
advised  that  there  was  every  pos¬ 
sibility  of  a  short  delivery. 

Florida  canners  also  had  a  firm 
opinion  with  No.  2  segments  at 
75c,  the  lowest  price  one  heard. 
Grapefruit  juice  was  quoted  at 
$1.15  and  up  for  the  46-oz.  can. 
Blended  and  orange  juices  have 
also  advanced.  With  last  quota¬ 
tions:  No.  2  blended  juice,  70c! 
46-OZ.  blended  juice,  $1.65. 

POST  CONVENTION  SIDE  LIGHTS — 
There  was  quite  a  little  undercover 
grumbling  over  the  prominent 
position  given  Douglas  C.  Mac- 
Keachie  whose  entire  background 
and  experience  has  been  with  A.  & 
P.  MacKeachie  is  now  assistant 
co-ordinator  of  purchases  in  the 
office  of  production  management 
of  the  Defense  Commission.  Why 


should  a  representative  of  the 
“octopus”  be  placed  on  the  Com¬ 
mission,  was  asked?  Is  the  inde¬ 
pendent  business  man,  particularly 
those  in  the  distribution  of  food, 
going  to  get  a  “ride”  ? 

It  will  be  recalled  that  there  was 
a  little  grumbling  last  fall  over 
representatives  of  pressure  groups 
appearing  on  the  Wisconsin  can¬ 
ners  program  but  the  grumbling 
was  far  more  pronounced  last 
week,  re :  the  “octopus”  and  its 
representative. 

THE  GREAT  INTERSTATE  GROCERY 
CHAIN  “octopus”  —  The  editor  of 
the  Interstate  Merchant,  a  trade 
paper  published  in  St.  Louis  and 
to  which  reference  has  been  made 
in  this  column  during  the  past  year 
or  more,  had  this  to  say  recently — 
entitled  “A.  &  P.  Puts  Over  Prop¬ 
aganda  Stunt  on'  Government” : 

“The  ‘fifth  columnist’  agencies 
of  the  Great  Atlantic  &  Pacific  Tea 
Co,,  Carl  Byoir  &  Associates,  have 
pulled  a  fast  one  on  the  U.  S.  De¬ 
partment  of  Commerce  through 
the  Boston  office.  It  succeeded  in 
having  included  in  the  Domestic 
Commerce  Netvs,  published  by  the 
Bureau  of  Foreign  and  Domestic 
Commerce — two  bits  of  propaganda 
of  the  chain  store. 

“One  of  these  is  titled  ‘What 
Consumers  of  America  Did  to  De¬ 
feat  the  Patman  Bill  and  Why.’  It 
is  a  23-page  pamphlet  published 
by  Carl  Byoir  &  Associates,  Inc., 
for  the  Great  Atlantic  &  Pacific 
Tea  Co.  Contains  extracts  from 
testimony  furnished  before  the 
House  Ways  and  Means  Subcom¬ 
mittee.”  {Continued  next  iceek.) 

CALIFORNIA  MARKET 

Rains  33  Out  of  40  Days — Peach  Prices  To 
Advance — Asparagus  Being  Considered  by 
Both  Growers  and  Canners — Tomatoes  Quiet 
— Government  Taking  the  Smaller  Cans. 

By  “Berkeley” 

San  Francisco,  Jan.  30,  1941. 

RAINS  STOP — After  experiencing 
rain  for  thirty-three  days  out  of 
forty  in  the  area  around  San  Fran¬ 
cisco  Bay  the  weather  has  cleared 
and  farmers  are  belatedly  getting 
farm  operations  under  way  for  the 


new  season.  The  rainfall  in  this 
section  is  about  fifty  per  cent  above 
normal,  suggesting  that  all  danger 
of  drought  has  been  removed.  The 
heavy  rainfall  has  done  an  im¬ 
mense  amount  of  good,  although 
some  damage  has  been  reported  to 
such  crops  as  early  table  peas,  car¬ 
rots  and  spinach.  The  long  rain 
has  been  a  warm  one  and  offerings 
of  new  crop  asparagus  are  getting 
common  in  produce  markets,  with 
some  Eastern  shipments  being 
made. 

A  few  canners  and  brokers  have 
returned  from  the  Chicago  Conven¬ 
tions  and  it  is  generally  reported 
that  sales  made  on  the  spot  were 
rather  below  those  of  recent  years. 
However,  added  business  is  com¬ 
mencing  to  come  in  at  regular  list, 
indicating  that  buyers  were  unable 
to  locate  offerings  at  price  conces¬ 
sions.  On  many  items  the  market 
seems  firmer  than  before  the  trade 
gathering,  and  increased  activity 
seems  in  sight. 

PEACHES — The  California  Pack¬ 
ing  Corporation  has  notified  the 
trade  that  on  or  before  February 
15  it  will  advance  prices  on  canned 
peaches.  This  concern  has  made 
advances  on  a  number  of  items  in 
the  canned  peach  list  since  the 
naming  of  formal  opening  prices, 
as  executives  have  been  of  the 
opinion  for  some  time  that  prices 
have  been  too  low  considering 
costs.  The  extent  of  the  proposed 
advance  has  not  been  announced. 

APRICOTS — Unsold  stocks  of 
canned  apricots  and  pears  at  the 
first  of  the  year  proved  rather 
above  the  expectations  of  some  in 
the  trade  but  a  fairly  steady  move¬ 
ment  is  being  had  all  the  time  and 
it  is  believed  that  holdings  in  first 
hands  will  be  very  light  by  the  first 
of  June.  Both  of  these  items  are 
feeling  the  near-total  lack  of  ex¬ 
port  demand.  In  the  case  of  apri¬ 
cots,  canners  have  a  lot  of  money 
tied  up  even  in  comparatively 
small  stocks,  as  prices  to  growers 
last  year  were  double  those  of  some 
former  years.  In  apricots,  some 
sales  are  reported  during  the  week 
at  $1.90  for  No.  21/2S  choice,  with 
pears  in  the  same  size  and  grade 
moving  at  $1.60.  Cling  peaches  of 
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this  size  and  grade  are  selling  at 
$1.25  and  $1.30. 

ASPARAGUS — A  meeting  of  as¬ 
paragus  growers  was  held  recently 
when  plans  for  the  new  season 
were  discussed  and  grading  stand¬ 
ards  gone  into.  The  industry  as 
a  whole  will  shortly  take  up  the 
matter  of  a  canned  pack  control  for 
1941.  This  industry  is  feeling  the 
effects  of  the  marked  decline  in 
export  business  and  is  preparing  to 
take  this  into  consideration  in  con¬ 
nection  with  plans  for  the  new 
year.  The  unsold  surplus  is  not 
burdensome,  but  there  is  quite  a 
quantity  in  California  warehouses 
that  has  been  sold  but  which  re¬ 
mains  to  be  shipped.  Some  of  the 
large  packers  report  being  very 
closely  sold  up  on  white,  with  most 
of  the  unsold  holdings  in  all-green. 
Some  reported  sales  of  late  in¬ 
clude  large  white  in  the  No.  21/^ 
square  size  at  $2.70  and  large  all¬ 
green  in  No.  2  round  tins  at  $2.55. 

TOMATOES — The  canned  tomato 
market  continues  to  mark  time,  as 
far  as  the  California  product  is 
concerned.  Prices  remain  the  same 
as  in  recent  weeks.  There  have 
been  some  nibbles  of  late  from 
buyers  who  use  large  quantities  of 
tomato  puree,  but  these  have  not 
developed  into  any  real  business. 
Most  of  the  sales  of  No.  10  puree 
made  since  the  first  of  the  year 
have  been  at  $2.75. 

BUYING  21/^8 — A  noticeable  fea¬ 
ture  of  Government  business  on 
canned  fruits  of  late  has  been  the 
willingness  to  accept  the  No.  2i/> 
size  can  whenever  it  has  been 
shown  that  stocks  of  No.  10  are  in¬ 
adequate.  This  has  been  noted 


especially  in  cling  peaches.  Buy¬ 
ing  has  been  running  to  a  consid¬ 
erable  variety  of  late  with  canned 
prunes  getting  a  break  to  the  tune 
of  more  than  $20,000  during  the 
week  on  a  bid  submitted  to  the 
navy  by  Haas  Bros. 

SPINACH — Reports  from  grow¬ 
ing  districts  indicate  that  the  pros¬ 
pective  spinach  crop  is  in  good 
shape,  despite  the  heavy  January 
rains.  A  larger  planting  than 
usual  has  been  made  on  new  land 
and  some  canners  feel  that  the  av¬ 
erage  yield  per  acre  should  be 
above  that  of  recent  years,  along 
with  quality.  But  spinach  is  one 
crop  that  depends  very  largely  on 
the  weather.  Stocks  of  unsold 
spring  pack  spinach  are  very  light 
and  there  is  not  much  that  has  been 
purchased  but  which  remains  un¬ 
shipped.  Winter  pack  is  now  sell¬ 
ing  at  larger  reductions  from 
spring  pack  than  when  prices  were 
brought  out  early  in  the  season, 
present  prices  being  on  the  basis 
of  $1,121/2  for  No.  21/2. 

GULF  STATES  MARKET 

First  Oystermen — Scarcity  of  Shrimp — 
Market  Strong — But  Few  Oysters  Canned — 
Inquiries  for  Crab  Meat 

By  “Bayou” 

Mobile,  Ala.,  Jan.  30,  1941. 

“OYSTER  FISHING  TRACED  TO  DEL¬ 
AWARE  INDIANS” — The  article  be¬ 
low,  under  the  above  caption  ap¬ 
peared  in  The  Mobile  Register  of 
January  27,  1941 : 

“Wilmington,  Del.,  Jan.  26 — (U. 
P.) — Oyster  fishing  along  Dela¬ 


ware  Bay  has  been  traced  to  early 
American  Indians. 

The  Indians  started  their  fishing 
in  October  and  continued  during 
the  winter  months  because  they 
knew  the  oysters  were  best  during 
the  cold  season. 

Thus  the  Indians  were  the  orig¬ 
inators  of  the  custom  of  eating 
oysters  during  the  months  with  an 
‘R’  in  them.” 

SHRIMP — Very  few  shrimp  are 
being  produced  in  this  section  and 
those  obtained  are  mostly  medium, 
very  few  jumbo  size  available. 

As  a  consequence,  there  is  an 
acute  shortage  of  fresh  jumbo 
shrimp  on  the  raw  market,  and 
raw  headless  shrimp  dealers  and 
jobbers  throughout  the  country 
have  had  to  draw  heavily  from 
their  stock  of  frozen  shrimp  in  cold 
storage.  This  has  greatly  depleted 
the  limited  stock  of  jumbo  shrimp 
in  the  freezers,  which  is  mostly 
medium  and  large-medium. 

The  run  of  adult  shrimp  did  not 
seem  to  last  as  long  as  in  previous 
years,  and  as  the  raw,  headless 
shrimp  market  and  the  canneries 
were  able  to  use  a  good  quantity  of 
them,  it  made  only  the  medium  and 
the  large-medium  shrimp  available 
to  freeze. 

Modern  public  cold  storage 
plants  have  been  erected  through¬ 
out  the  country  in  recent  years  and 
small  units  of  refrigeration  for  the 
home  have  been  installed  in  great 
number,  and  now  comes  another 
competitor  to  the  canning  industry 
in  the  form  of  the  “Deep-Freeze” 


FACTORY  WHISTLES  ARE  BUGLES,  TOO! 
Is  Your  Plant  Prepared  for  ’41? 


FOR  CANNING  OR  FREEZING 
FANCIEST  WHOLE-KERNEL  CORN 


CORN  CANNING 


EQUIPMENT 


Tihlie  lUMinriEiD*  Westminster, Md. 

HUSKERS  — CUTTERS  — TRIMMERS  — CLEANERS 
SILKERS— WASHERS  and  GRINDERS 
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Eastern 
Low  Hiffh 


Central 
Low  High 


West  Coast 
Low  High 


CANNED  FRUITS— Continned 


SUCCOTASH 


Std.  No.  2,  Gr.  Corn,  Dr.  Limas. 

.86  .86 

Std.  No.  2,  Gr.  Com,  Fr.  Limaa. 

.90  1.10 

Triple,  No.  2 _ _ 

.85  . 

SWEET  POTATOES 

.76  .80 

Nrt.  2^  . ’ . 

1.00  1.06 

Qj; 

No  ih  . 

3.76  4.00 

.87^  -9214 

nA  9Yi  ' . . ,, . 

1.20  1.26 

No,  in" . 

4.00  4.26 

TOMATOES 

Solid  Pack 

Fancy,  No.  2..........— .............. — - 

.95  1.25 

.90 

1.10 

1.00 

1.16 

No.  2%  - 

1.26  _ 

1.25 

1.35 

1.25 

1.35 

No.  10 

3.76 

4.60 

4.00 

4.35 

Ex.  Std.,  No.  1 _ _ 

.45  . 

.45 

.47% 

.75 

No.  2  _ ....... _ _ 

.65  .80 

.75 

.85 

No  2^  . . . . 

.96  1.20 

1.00 

1.15 

1.15 

No.  l6" . . . ,  t-T . - 

3.35  3.60 

3.25 

3.75 

3.35 

W  ,lh  puree 

Std..  No.  1 - 

.40  .42  Vi 

.42% 

.62% 

.62% 

No.  2  . . 

.67  Vi  .60 

.60 

.70 

75 

.75 

No.  2%  - 

.82Vi  .87Vi 

.80 

.90 

.87% 

.96 

No.  10  - 

2.65  3.00 

2.75 

3.00 

2.75 

3.00 

TOMATO  PUREE 

Std.,  No.  1.  Who.  St.  1.04 . 

.40  .50 

.42% 

.45 

No.  10  . 

3.00  3.25 

3.00 

3.25 

3.25 

3.40 

Std.,  No.  1,  Trim  1.036 . 

.37%  . 

.40 

.42% 

.62% 

No.  10  . 

2.70  2.75 

2.76 

3.00 

2.75 

3.00 

TOMATO  JUICE 

No.  211  Cyl.  (12  oz.) . 

.62% 

No.  300  (13*4  oz.) . 

.52%  . 

No.  2  (18  oz.) . 

.65  . 

No.  303  Cyl.  (20  oz.) . 

.70  . 

No.  2  Cyl.  (24  oz.) . 

.76  .80 

.70 

.70 

.72% 

No.  3  Cyl.  (46  oz.) . 

1.60  . 

No.  10  . . . . 

2.90  3.00 

2.70 

3.25 

2.75 

2.85 

TURNIP  GREENS 

.76  . 

.75 

.96  . 

No.  10  . 

3.40  3.75 

3.50 

Canned  Fruits 


Eastern 
Low  High 

PEACHES 

Y.  C.,  Fey..  No.  2% . .  . 

Choice,  No.  2%..................„..„  . 

Std.,  No.  2% . .  . 

Fey.,  No.  10 . .  . 

Choice,  No.  10..........................  . 

Std.,  No.  10 . . . .  . 

Pie,  No.  10 . . 

Water,  No.  10 . . . 

PEARS 

Keifer,  Std.,  No.  2% .  1.86  1.86 

No.  10  . 

Choice,  No.  2% . .  . 

No.  10  . .  . . 

Bartlett,  Fancy.  No.  2»^ .  1.06  1.90 

Choice,  No.  2% . - . 

Std.,  No.  2% .  1.30  1.40 

Fey.,  No.  10 . 

Choice,  No.  10..... . 

Std.,  No.  10 . . . 

No.  10,  Water . 

No.  10  Pie.  S.  P . 


PINEAPPLE  Cuban 

No.  1  Flat . 

No.  211  Cyl . 

No.  2  Tall . 

No.  2%  . 

No.  10  in  Juice .  6.26  . 

No.  10  in  Syrup . .  . 


PINEIAPPLE  JUICE 

Buffet  . 

No.  211.... . 

No.  2  . 

No.  2%  . 

46  oz . 

No.  10  . 


RASPBERRIES 


Black,  Water,  No.  2 . .  . 

No.  10  . . . 

Red.  Water.  No.  2 .  1.46  1.66 

No.  10  .  7.50  . 

Black,  Syrup,  No.  2 .  1.80  . 

Red,  Syrup.  No.  2 .  1.70  1.75 


Central  West  Coast 

Low  High  Low  High 


1.35  . 

1.25  1.35 

1.17%  . 

4.90  . 

4.60  5.00 

4.00  4.15 

3.50  4.00 

8.00  8.10 


1.90  1.90 

1.60  1.75 

1.52^  1.65 
6.16  6.25 

5.50  5.80 

4.90  6.00 

3.50  4.00 

3.50  4.00 


Mexican 

F.  0.  B.  Honolulu 
Crushed  Sliced 

.80 

.80 

.85 

.80  _ 

1.30 

1.42% 

1.50 

1.70 

4.26  _ 

6.35 

6.60 

4.25  . 

6.76 

6.00 

F.  O.  B. : 

Honolulu 

.47% 

.67% 

.80  . 

.96 

1.37% 

2.06  . 

2.17% 

4.25  . 

4.50 

1.60  1.70 

7.60  . 

6.60  . 

2.00  2.17  Yj 


APPLES 


2.75 

No.  10,  standard  heavy  pack.... 

2.90 

3.00 

No.  10.  fancy  heavy  pack . 

3.36 

3.60 

apple  SAUCE 

No.  2  Fancy . 

.72% 

.80 

No.  10  _ 

3.15 

3.50 

No.  2  Std. . 

.65 

.72% 

No.  10  - 

2.86 

3.00 

2.90  3.00 

3.26  ‘s.si 


Canned  Fish 


LOBSTER 


.75 

3.25 


Flats,  1  lb .  nominal 

Vi  lb . . .  2.60  . 

^  .  nominal 


APRICOTS 

.  2.20 

.  1.90 

.  1.66 

.  7.35 

OYSTERS 

Std.,  4  oz . 

Southern 

No.  2%.  Fancy — . 

No.  2%.  Choice . 

No.  2%  Std... . —  . 

No.  10  Fancy . 

2.05 

1.76 

6  oz . 

8  oz.  . 

10  oz . 

Selects,  6  oz . 

2.10 

2.20 

1.05  . 

2.00  . 

2.10  . 

No.  10.  Std.. 


SALMON 


Northwest  Selects 


1.10 

1.50 


1.20 

1.65 


BLACKBERRIES 

Std.,  No.  2 . . 

No.  3  . 

No.  10,  water - - — ............ 


BLUEBERRIES 

No.  2  .  160  .  1.60 

No.  10  _  nominal 


1.60  1.60 


CHERRIES 


Red  Sour  Pitted,  No.  2 . 90 

Red  Sour  Pitted.  No.  10 .  4.90 


R.  A.  Fey.,  No.  2%. 
Choice,  No.  2V^..... 

Std.,  No.  2% . 

Fey.,  No.  10........... 

Choice,  No.  10 . 

Std.,  No.  10 - 


1.05 

5.25 


.90  1.00 

4.60  4.90 


1.10  1.16 

5.00  i'ii 


1.35  1.40 

5.00  6.25 

2.30  2.30 

2.15  2.25 

2.00  2.00 

7.85  8.00 

7.26  7.60 

6.85  7.15 


Red  Alaskas,  Tall,  No.  1 . 

Flat,  No.  *4 . -  ....._  ....... 

Cohoes,  Tall,  No.  1 . 

Flat  No.  1 . 

No.  %  . 

Pink,  Tall,  No.  1 . . . 

Flat,  No.  % . .  . . 

Sockeye,  Flat,  No.  1 . 

No.  %  . 

Chums,  Tall,  No.  1 . 

Medium,  Red,  No.  1  Tall . .  . 

SHRIMP 

No.  1,  Small . .  . 

No.  1,  Medium .  1.30  1.35 

No.  1.  Large .  1.35  1.46 


2.75  . 

1.65  1.76 

2.00  2.10 


1*60  1.66 
.96  _ 


2.00  2.10 

1.36  1.40 

1.85  1.90 


Southern 

1.16  . 

1.20  . 

1.26  1.30 


FRUITS  FOR  SALAD 

Fey.,  No.  2% . . - 

2.20 

2.30 

7.76 

SARDINEIS  (Domestic)  Per  Case 
%  Oil,  Key . 

nominal 

nominal 

nominal 

nominal 

nominal 

No.  10  . . 

GRAPEFRUIT  SECTIONS 

Florida 

Texas 

7.50 

%  Oil.  Tomato,  Carton . 

%  Oil,  Key  Carton . 

%  Mustard,  Keyless . . 

Calif.  Oval  No.  1,  24’s . 

No.  2  . . 

No.  5  . - 

.75  .85 

2.10  2.25 

.80  i.bb 

. 

Calif.  Oval  No.  1,  48‘s . 

TUNA  FISH,  Per  Case 

GRAPEFRUIT  JUICE 

No.  2  . - 

No.  3  Cyl.  (46  oz.) . 

GOOSEBERRIES 

Std..  Nn  9.  . 

.52%  .60 

1.15  1.25 

.52%  .55 

1.10  1.20 

1.25 

1.35 

Fey.,  Yel.,  Is,  24’8 . 

Fey.,  Yel.,  Is,  48’s . 

%s  . 

V4S  . 

Light  Meat,  Is . . . 

No.  10  . . 

5.75 

6.00 

%8  . 

3!i6  3!4b 


11.00  12.00 

6.00  6.76 

4.00  4.40 

9.60  10.60 
6.00  6.26 
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WANTED  and  FOR  SALE 


YOUR  OPPORTUNITY  WANTED  —  CANNED  FOODS 


In  the  numerous  changes  being  made  in  the  canning  factories 
throughout  the  country  there  is  probably  just  the  machine, 
supply  or  entire  factory,  that  you  want.  Now’s  the  time  to 
pick  up  needed  used  machinery  at  a  price,  or  turn  idle  holdings 
into  cash.  Make  your  offer  or  list  your  needs  on  this  page  to 
accomplish  your  objective  quickly  at  very  little  cost.  The  rates — 
straight  reading,  no  display:  One  to  three  times,  per  line  40 
cents,  four  or  more  times,  per  line  30  cents,  minimum  charge 
per  ad,  $1.00.  Count  eight  average  words  to  the  line.  Count 
initials,  numbers,  etc.,  as  words:  Short  line  counts  as  full  line. 
Use  a  box  number  instead  of  your  name  if  you  like.  The 
Canning  Trade,  20  S.  Gay  Street,  Baltimore,  Maryland. 


WANTED — Salvaged  Canned  Foods.  Will  pay  cash  for  rusty, 
buckled  or  close  outs  of  all  kinds  of  canned  foods  in  any  quantity. 
Address  Box  A-2420,  The  Canning  Trade. 


HELP  WANTED 


WANTED — Experienced  superintendent  to  supervise  modern 
cannery  packing  a  line  of  staple  vegetables  such  as  tomatoes, 
peas,  stringless  beans,  tomato  paste  and  specialties.  Applicant 
must  have  technical  knowledge,  as  well  as  practical  experience. 
State  all  particulars.  Address  Box  A-2462,  The  Canning  Trade. 


FOR  SALE— MACHINERY 


CONSOLIDATED  OFFERS:  Copper  and  Aluminum  Cooking 
Kettles;  Retorts;  Can  and  Bottle  Labelers;  Glass  Lined  Tanks; 
Pumps;  Vacuum  Pans,  etc.  A-1  condition.  Quick  delivery.  We 
buy  and  sell  from  a  single  item  to  a  complete  plant.  Consolidated 
Products  Co.,  Inc.,  18-20  Park  Row,  New  York  City. 


FOR  SALE — One  80  ft.  long  adjustable  can  conveyor  with 
good  condition  cable,  reduction  gear  drive,  f.  o.  b.  Maryland 
factory.  The  Wm.  Silver  Co.,  Inc.,  Aberdeen,  Maryland. 


FOR  SALE — Two  Huntley  Pea  Blanchers;  1  Sprague  Sells 
Pea  Blancher;  1  Sprague  Sells  Pea  Grader;  5  Gooseneck  Pea 
and  Bean  Elevators;  1  Sprague  Sells  16  in.  Elevator  Boot  com¬ 
plete  with  Head  Shaft  Idlers,  Take  ups  and  200  ft.  of  pintle 
chain  and  buckets.  This  equipment  is  in  A-1  condition.  Address 
Box  A-2476,  The  Canning  Trade. 


WANTED — Experienced  salesman,  not  over  forty,  to  sell 
fancy  catsup  and  chili  sauce  to  jobbing  trade.  Large  territory 
will  necessitate  one  week  to  four  week  trips.  Unless  you  have 
ability  do  not  apply.  A  real  opportunity.  Address,  122  South 
Mill  Street,  Fairmount,  Indiana. 


SITUATIONS  WANTED 


POSITION  WANTED — Man  35,  thorough  practical  experience 
with  specialized  technical  knowledge.  Capable  of  handling  and 
supervising  vegetable  canning  plant  or  plants.  Can  take  com¬ 
plete  charge  from  seed  to  consumer.  Address  Box  B-2481,  The 
Canning  Trade. 


FOR  SALE — Bean  Pre-Grader;  Sprague  Blancher;  Lewellin 
&  Reeves  Drives;  Olney  Washer;  Giant  Pea  Washer;  No.  10 
Filler;  Steam  Jacketed  Copper  Kettles;  Hansen  Elevator  Boot; 
Sprague-Sells  hand  pack  Filler.  Box  A-2471,  The  Canning  Trade. 


FOR  SALE — Berlin-Chapman  Cooker  and  Cooler  in  excellent 
condition.  Length  of  Cooker  20  ft.  4  in.  Length  of  Cooler  6  ft. 
Holding  capacity  approximately  1,500  No.  2  cans.  Eastern  Shore 
Canning  Company,  Inc.,  Machipongo,  Va. 


WANTED  —  MACHINERY 


WANTED  FOR  USER — Retorts,  Stainless  Steel,  Monel,  Cop¬ 
per  or  Aluminum  Kettle  and  Vacuum  Pan;  Labeling  Machine; 
Filter  Press.  No  dealers.  Box  A-2389,  The  Canning  Trade. 


FOR  RENT— FACTORIES 


FOR  RENT — Pennsylvania  Tomato  and  Corn  Cannery  com¬ 
plete  in  every  respect  and  ready  for  immediate  operation. 
Soft  water,  good  buildings  and  equipment.  Well  located.  Write 
Box  A-2477,  The  Canning  Trade. 


FOR  SALE— FACTORIES 

FOR  SALE — Small  Eastern  tomato  packing  plant.  Complete 
and  ready  to  start.  Located  in  fine  territory.  Small  capital 
necessary.  Address  Box  A-2474,  The  Canning  Trade. 


MORRAL  CORN  HUSKER 
Either  Single  or  Double 

MORRAL  CORN  CUTTER 
Either  Single  or  Double  Cut 

MORRAL  COMBINATION 
CORN  CUTTER 
(or  Whole  Grain  or  Cream  Style  Corn 

MORRAL  LABELING  MACHINE 
and  other  machinery 

further  particulars 

MORRAL  BROTHERS,  Morral,  Ohio 


To  assist  you — 

Readers  will  find  the  Where  to  Buy 
Section  helpful  in  locating  firms  to 
supply  specific  needs. 

Consult  these  advertisers. 
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Where  To  Buy 

—  the  Machinery  and  Supplies  you  need  a^d  the  leading  houses  that 
supply  them.  Consult  the  advertisements  for  details. 

ADHESIVES 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass. 

BASKETS  (Wood).  Picking 

Planters  Manufacturing  Co.,  Portsmouth,  Va. 

Riverside  Manufacturing  Co.,  Murfreesboro,  N.  C. 

BOOKS,  on  canning,  formulae,  etc. 

The  Canning  Trade,  Baltimore,  Md. 

BOXES.  Corrugated  or  Solid  Fibre 

Eastern  Box  Company,  Baltimore,  Md. 

CAN  MAKING  MACHINERY 

Cameron  Can  Machinery  Co.,  Chicago,  Ill. 

CANNERY  SUPPUES 

Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

A.  K.  Robins  &  Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

CANNING  MACHINERY  AND  EQUIPMENT 

Ayars  Machine  Co.,  Salem,  N.  I. 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Food  Machinery  Corp.,  Hoopeston,  Ill. 

Hamilton  Kettle  Works  Co.,  Hamilton,  Ohio 
F.  H.  Langsenkamp  Co.,  Indianapolis,  Ind. 

LaPorte  Mat  and  Mig.  Co.,  LaPorte,  Ind. 

Mortal  Bros..  Mortal,  Ohio 

New-Way  Canning  Machines  Co.,  Hanover,  Pa. 

A.  K.  Robins  &'Co.,  Inc.,  Baltimore,  Md. 

Sinclair-Scott  Co.,  Baltimore,  Md. 

United  Company,  Westminster,  Md. 

Westminster  Machine  Works,  Westminster,  Md. 

CANS 

American  Can  Co.,  New  York  City 
Continental  Can  Co.,  New  York  City 
Crown  Can  Company,  Philadelphia,  Pa. 

Heekin  Can  Company,  Cincinnati,  Ohio 
National  Can  Corp.,  New  York  City 
Phelps  Can  Co.,  Baltimore,  Md. 

CAN  SEALING  COMPOUND 

Dewey  &  Almy  Chemical  Co.,  Cambridge,  Mass 

INSURANCE 

Lansing  B.  Warner,  Inc.,  Chicago,  Ill. 

LABELS 

Gamse  Lithographing  Co.,  Baltimore,  Md. 

R.  I.  Kittredge  &  Co.,  Chicago,  Ill. 

Piedmont  Label  Co.,  Bedford,  Va. 

Simpson  &  Doeller  Co.,  Baltimore,  Md. 

PEA  HULLERS  AND  VINERS 

Chisholm-Ryder  Co.,  Niagara  Falls,  N.  Y. 

Frank  Hamachek  Machine  Co.,  Kewaunee,  Wis 

SALT 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SALT  DISPENSERS 

Scientific  Tablet  Co.,  St.  Louis,  Mo. 

SEED 

Associated  Seed  Growers,  Inc.,  New  Haven,  Conn. 

Gallatin  Valley  Seed  Co.,  Bozeman,  Mont. 

D.  Landreth  Seed  Co.,  Bristol,  Pa. 

Northrup,  King  &  Company,  Minneapolis,  Minn. 

Rogers  Bros.  Seed  Co.,  Chicago,  Ill. 

SEED  TREATMENT 

Bayer-Semesan  Co.,  Wilmington,  Del. 

SUGAR 

Corn  Products  Sales  Co.,  New  York  City 


Smile  Awhile 


There  is  a  saving  grace  in  a  sense  of  humor 

Contributions  Welcomed 


CANT  SEE  IT 

Giles:  Fine  day  today,  Jarge.  Spring  in  the  air. 

Jarge:  Eh? 

“I  said,  ‘Spring  in  the  air  today.’  ” 

“Eh?” 

“SPRING  IN  THE  AIR.” 

“Why  should  I?  Why  should  I?” 

TOO  COOL 

“Tell  me,”  said  the  lady  to  the  old  soldier,  “were  you  cool  in 
battle?” 

“Cool,”  said  the  truthful  veteran,  “why  I  fairly  shivered.” 

KEEPING  IN  LINE 

It  was  speeders’  day  in  police  court.  The  first  offender  vowed 
he  was  traveling  only  fifteen  miles  an  hour  when  apprehende !. 
Next  a  notorious  fast  driver  told  the  judge  he  was  going  only 
ten  miles. 

“And  how  fast  were  you  going?”  asked  the  judge  of  Tim 
O’Brien,  third  in  line. 

“May  it  please  the  court,”  said  Tim  with  a  straight  face,  “an’ 

I  was  backin’  up,  yer  honor.” 

Teacher  (to  new  pupil) :  What  is  your  father’s  name,  dear? 

New  Pupil:  Daddy. 

“Yes,  dear;  but  what  does  your  mother  call  him?” 

“She  don’t  call  him  anything.  She  likes  him.” 

Mrs.  Newsome:  There’s  an  account  in  the  paper  here  of  a 
man  who  lives  on  onions  alone. 

Newsome:  Well,  any  man  who  lives  on  onions  ought  to  live 
alone. 

REASONABLE 

Passenger:  Why  are  we  so  late? 

Porter:  Well,  sah,  de  train  in  front  is  behind,  and  we  was 
behind  before  besides. 

GIVING  HER  A  TRYOUT 

“Grandma,  can  you  help  me  with  this  sum?” 

“I  could,  dear,  but  I  don’t  think  it  would  be  right.” 

“No,  I  don’t  suppose  it  would;  but  have  a  try  at  it  and  see.” 

Distracted  Wife  (at  bedside  of  sick  husband) :  Is  there  no 
hope.  Doctor? 

Doctor:  I  don’t  know.  What  were  you  hoping  for? 

PROPERLY  APPLIED 

The  old  custom  of  cutting  notches  in  gunstocks  has  been 
applied  to  steering  wheels  now. 

US  GIRLS 

“Gracious,  it’s  been  five  years  since  I’ve  seen  you.  You  look 
lots  older,  too.” 

“Really,  my  dear!  I  doubt  if  I  would  have  recognized  you, 
but  for  your  coat.” 

A  LESSON  LEARNED 

A  mountain  school  teacher  corrected  a  boy  who  had  said,  “I 
ain’t  gwine  thar.” 

“That’s  no  way  to  talk.  Listen: 

“I  am  not  going  there;  thou  art  not  going  there;  he  is  not 
going  there;  we  are  not  going  there;  they  are  not  going  there. 
Do  you  get  the  idea?” 

“Yessur.  They  ain’t  nobody  gwine!” 
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•Si  W  U  M 


AVARS  HI-SPEED  9  Pocket  UNIVERSAL  TOMATO 

and  CUT  STRING  BEAN  FILLER 


For  filling  whole  tomatoes 

Measures  each  can  full  alike  without 
crushing 

Larger  hopper  and  longer  shaker.  Fills 
more  whole  and  even 

Large  juice  pan — Double  valve  juicer 

Soon  pays  for  itself  in  labor  saved  over 
hand  fill 

Capacity  up  to  180  cans  per  minute. 

Also  make  a  7  pocket  Filler  for  tomatoes 
and  cut  string  beans. 

Prices  on  request 


JUICE  DRAIN. 


SHAKER 


JUICE 

BRINER 


PLUNCER  ' 
ADJUSTMENT 


AVARS  MACHINE  COMPANY 
Salem,  New  Jersey 


A.  K.  ROBINS  &  CO.,  INC 

BALTIMORE,  MARYLAND 


' ManufactarerM  of  a  General  Line  of  Canning  Machinery, 


THE  CANNING  TRADE  •  February  3,  1941 


A  full  line  of  vegetable  seeds 
bred  and  grown  for  the  canning  trade 
with  85  years  of  experience 


Associated  Seed  Groupers,  Inc 


Breeders  and  Growers  of  Vegetable  Seeds  since  1856 


Kcu)  haven,  Connecticut 


Atlanta  •  Cambridge.  N.  Y 


Indianapolis  •  Los  Angeles  •  Memphis  •  Salinas  •  San  Antonio 


